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Interaction 


Conferences  are  designed  for 
interaction — between  people,  between 
views,  between  disciplines,  between 
practitioners  in  different  parts  of  a 
profession — and  this  year's  British 
Pharmaceutical  Conference  in 
Newcastle  has  been  living  up  to  the 
highest  conference  ideals.  Even  before 
the  meeting,  examination  of  preprints 
and  authors'  texts  showed  that  there 
would  be  many  opportunities  to  bring 
together  apparently  contrasting 
opinions  to  stimulate  hopefully 
constructive  thought. 

The  mood  was  set  by  Professor 
D'Arcy's  scientific  address  (p462)  in 
Which  he  pinpointed  developments  in 
practice  and  science  which  are  certain 
to  affect  the  future  role  of  the 
pharmacist.  Among  these  was 
computerisation,  and  later  in  the  week 
a  professional  session  was  to  go  more 
deeply  into  the  subject. 

One  of  the  leading  contributors  to 
the  session  (which  will  be  reported  in 
C&D  next  week)  was  to  pose  three 
questions  about  the  role  of  professions 
in  a  computerised  world — including 
how  to  cope  With  the  fact  that  the 
whole  fund  of  a  profession's 
accumulated  knowledge  could  be 
available  to  anyone  with  access  to  a 
computer  terminal.  The  speaker,  area 
pharmacist  Mr  David  Knowles,  was 
leaving  it  to  the  session  to  propose 
answers  to  his  questions,  but  Professor 
DArcy  had  already  offered  a  basis 
for  discussion  when  he  pointed  out 
that  sophisticated  tools  for 
information  storage  were  useless 
without  professional  judgment  being 
applied  to  the  data  retrieved. 

There  was  so  much  in  Professor 
D'Arcy's  paper  with  which  the  far- 
seeing  general  practice  pharmacist 
could  identify  that  it  was  sad  to 
detect  an  underlying  note  of 
antagonism  towards  the  commercial 


side  of  pharmacy — the  tendency  to 
orientation  in  that  direction  may 
place  the  professional  services 
subsidiary  to  the  trading,  he  suggested. 
Yet  Professor  D'Arcy,  and  other 
Conference  contributors,  were  keen  to 
stress  patient-orientation  as  the  key 
to  the  profession's  future  success.  We 
would  remind  them  that  retail  (we 
use  the  word  advisedly)  pharmacy  has 
always  been  patient-orintated, 
maintaining  that  contact  when  the 
allegedly  more  "professional"  hospital 
and  industrial  pharmacists  were 
locked  away  in  their  own  little  rooms. 

Surely  the  question  of  whether 
science  or  trade  comes  out  on  top  in 
any  pharmacy  is  more  related  to  the 
personality  and  professionalism  of  the 
pharmacist  than  to  the  environment. 
We  have  a  perfect  case  in  point 
described  in  this  issue — the  refit  of 
the  president's  pharmacy  (p442). 
Here  the  commercial  and  professional 
are  blended  to  perfection. 

Ideally  the  pharmacist  of  the 
future  should  be  interpreting 
computer  output  on  drugs  for  the 
doctor,  but  how  soon  will  that  be 
permitted  or  seen  as  necessary  outside 
the  hospital  environment?  Medical 
hands  were  thrown  up  in  horror, 
according  to  a  Conference  practice 
research  paper,  when  pharmacists 
dared  to  take — not  even  interpret — 
blood  pressures!  And  where  should 
this  advice  be  given — at  the  out  of  the 
way  health  centre?  Surely,  retail 
pharmacy  already  fulfils  all  the 
criteria  for  the  "in"  words — "patient- 
orientation",  "community",  even 
Professor  D'Arcy's  "bio-social" 
(though  we  agree  with  him  that  pre- 
experience  academic  training  in  that 
direction  is  sorely  needed). 

Perhaps  one  day  every  High  Street 
will  have  its  health  centre,  and  people 
passing  by  will  drop  in  to  chat  to  the 
pharmacist  about  the  medication  they 
picked  up  last  week.  Until  then,  let  us 
not  lose  the  social  advantages  for  the 
sake  of  the  scientific.  ■ 
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THIS  WEEK'S  NEWS 


Language  barrier 

ruled  out  in 

draft  Directive  

A  draft  Directive  providing  for  the  free  movement  of 
pharmacists  in  the  EEC  will  be  published  before  the  end 
of  the  year. 


"There  has  been  interminable 
argument  which  now  appears  to  be 
over,"  Mr  David  Sharpe,  the 
Pharmaceutical  Society's  president, 
announced  during  the  BP  Conference 
opening  session  on  Monday.  After  a 
transitional  period  the  Directive 
must  operate  between  the  present  nine 
countries,  which  will  be  10  when 
Greece  is  admitted  on  January  1, 
1981. 

Mr  Sharpe  stressed  the  need  for 
pharmacists  to  be  "linguistically 
capable"  of  practising  in  another 
country.  Knowledge  of  a  language 
other  than  English  was  previously  a 
requirement  for  entry  into  the 
profession.  "Is  this  now  to  be 
dismissed  merely  as  an  academic 
requirement  of  the  past  or  can  we 
accept  it  as  a  basis  for  a  future  and 
wider  career?"  he  asked. 


Court  hearing 


A  language  test  already  applied  to 
Community  doctors  seeking 
registration  in  the  UK,  but  this  had 
been  challenged  as  an  impediment 
to  the  freedom  of  movement, 
Mr  Sharpe  continued.  The  matter  was 
to  be  heard  by  the  European  Court  but 
the  advice  was  that  the  ruling  would 
go  against  the  UK  and  language  testing, 
as  a  pre-condition  to  registration,  had 
now  been  dropped. 

ft  might  however,  be  accepted  for 
the  employer  to  impose  a  language  test 
after  registration  and  before 
employment  but  this  matter  had  yet 
to  be  resolved. 

The  UK  was  one  of  the  few  EEC 
countries  that  did  not  control  the 
opening  of  new  pharmacies.  Such 
control  was  not  automatically  brought 
about  by  EEC  membership  but  must 
be  produced  by  the  domestic  law  of  a 
member  State.  So  far,  the  Society's 
proposals  for  a  planned  pharmaceutical 
service  had  met  with  little  success. 


"European  law  will  provide  neither 
the  panacea  nor  a  solution",  warned 
Mr  Sharpe. 

Turning  to  NHS  remuneration,  the 
president  said  he  was  surprised  that 
the  significance  of  the  new  basic 
practice  allowance  had  not  been  fully 
appreciated  by  some  contractors. 
"Admittedly,  it  is  a  token  payment, 
but  nevertheless  the  principle  has  been 
established  that  if  a  pharmacist 
dispenses  NHS  prescriptions,  no  matter 
how  few,  then  his  advisory  services 
and  availability  in  the  community  are 
financially  recognised.  To  some  extent, 
it  will  ensure  the  continuance  of  a 
pharmaceutical  service  in  rural  and 
less  populated  urban  areas." 

Distribution  plan 

The  "one  kilometre"  condition  would 
go  some  way  towards  ensuring  a 
reasonable  distribution  of  pharmacies 
but  would  not  solve  the  disruption 
caused  by  doctors  deciding  to  practise 
in  large  groups,  particularly  when  they 
did  so  in  private  premises:  "We  must 
find  a  way  of  bringing  pharmacists 
into  such  developments  at  the  earliest 
planning  stage." 

On  NHS  re-organisation,  Mr  Sharpe 


NEWCASTLE  UPON  TYNE 

Hiioi 

OPENING  SESSION 

said  that  the  Noel  Hall  report  gave 
the  profession  as  a  whole,  not  merely 
the  managed  service,  new  hope  for  a 
better  future.  However,  he  was 
concerned  that  abolition  of  the  area 
tier  would  result  in  a  return  to  the 
previous  unconditioned  system  Which 
denied  all  progressive  career  structure. 


Accountability 


The  Society  had  stressed  to  the 
Secretary  of  State  and  regional  health 
authorities  that  each  new  district 
authority  should  have  the  advice  of  a 
pharmaceutical  officer,  to  Whom 
other  pharmacists  in  the  managed 
service  would  be  accountable.  Smaller 
districts  might  need  to  share  the 
services  of  an  officer.  But  whatever 
management  structure  was  adopted  it 
was  essential  that  it  contained  the 
principle  of  professional  accountability 
within  the  service,  and  to  the  authority. 
The  latest  Departmental  circular  did 
not  give  this  guarantee  for  pharmacy 
and  dentistry  and  that  we  therefore 
looked  to  the  secretary  of  state  for 
re-affirmation  of  this  policy  Mr 
Sharpe  said. 


PHARMACIST 
ON  Duty 
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Above:  The  president  opens  the  Conference  in  the  presence 
of  Mr  John  Forster  (secretary,  Newcastle  Conference 
committee),  Mr  D.  F.  Lewis  (secretary  and  registrar,  PSGB), 
Professor  A.  H.  Beckett  (viceJpresident),  Councillor  J. 
Beecham  (leader  of  Newcastle  upon  Tyne  Council),  Professor 
A.  Goldberg  (chairman  of  the  Committee  on  Safety  of 
Medicines),  Professor  P.  F.  D'Arcy  (Conference  science 
chairman),  Mr  J.  C.  Bloomfield  (treasurer,  PSGB)  and  Dr  W.  N. 
Pitkethley  (chairman,  Newcastle  committee).  In  the  picture  at 
right,  the  Bishop  of  Newcastle,  the  Right  Reverend  R.  Bowley, 
re-dedicates  the  "chemist's"  window  in  Newcastle  Cathedral 
on  Sunday  in  company  with  Conference  officials 


Triple  script 
pressure  to 
continue 


Mr  David  Sharpe,  the  Pharmaceutical 
Society's  president,  expressed  dismay 
at  reports  that  the  Government  was 
abandoning  plans  to  introduce  a  triple 
prescription  scheme.  The  scheme  would 
have  made  a  substantial  contribution 
to  safety  and  cost-effective  prescribing, 
he  said  at  the  opening  ceremony. 

"We  have  already  taken  steps  to 
arrange  a  joint  and  urgent  meeting  With 
the  minister  and  will  urge  him  to 
disregard  the  advice  of  civil  servants 
who  seem  to  consider  that  any  increase 
in  costs  or  change  in  the  status  quo 
must  be  resisted,"  he  said. 

"Improved  health  care  cannot 
always  be  quantified  in  financial  terms, 
and  I  would  expect  the  Government  to 
pay  particular  attention  to  a  proposal 
which  has  the  full  support  of  pharmacy 
and  medicine." 

The  new  British  National 
Formulary,  to  be  published  within  the 
next  six  months,  could  also  help  cut 
NHS  medication  costs.  The  president 
explained  that  the  drugs  in  each  section 
would  be  categorised  in  price-bands 
from  "A"  the  cheapest  through  to  "G" 
the  most  expensive,  and  there  would 
be  a  separate  list  of  drugs  that  were 
no  longer  considered  treatments  of 
choice. 

Two  editions  a  year  were  proposed, 
with  copies  being  sent  to  every  medical 
pi  actitioner  and  pharmacist  contractor. 

Continuing  on  the  theme  of  drug 


information,  Mr  Sharpe  said  that  the 
EEC  had  given  the  Society  a  "very 
substantial  grant"  to  meet  some  of  the 
costs  of  developing  a  computer  bank 
for  Martindales'  Extra  Pharmacopoeia. 
"This  is  a  most  exciting  development 
in  the  Society's  activities,"  he  added  ■ 

New  chairman  finds 
CSM  'impressive' 

The  Committee  of  Safety  of  Medicines 
aims  to  avoid  time  lags  and  to 
streamline  the  process  and  early 
certification  on  new  drugs,  Professor  A. 
Goldberg,  the  committee's  recently- 
appointed  chairman,  told  the  opening 
ceremony. 

The  goal  of  safety  would  be 
pursued  to  the  limits  of  contemporary 
science  but  a  situation  could  arise 
when  the  need  for  an  effective  drug 
was  so  important  that,  according  to 
Sherrington  "science  could  nobly  wait 
for  an  answer  but  commonsense 
pressed  for  time  must  act  on 
acceptance". 

Acute  awareness 

"Coming  to  the  CSM  for  the  first 
time  six  months  ago,  I  found  it  a  most 
impressive  organisation"  said  Professor 
Goldberg.  "There  is  an  acute 
awareness  of  the  responsibility  to  the 
community  for  the  efficacy  of  safety 
of  medicines;  there  is  that  degree  of 
flexibility  and  courtesy  without  which 
collaboration  with  major  industries 
would  not  be  possible.  I  could 
vouchsafe  that  all  decisions  are  made 
on  the  basis  of  clinical  and  scientific 


data  and  that  there  is  no  intrusion  on 
the  scientific  integrity  of  the  committee. 
I  believe,  too,  that  there  is  sufficient 
wisdom  to  accept  lessons  of  history  and 
expression". 

Tracing  the  advances  of  therapeutics 
and  its  legal  control,  Professor 
Goldberg  commented  that  the  UK's 
comprehensive  control  of  drug 
development,  manufacture  and  sale 
would  not  have  been  possible  but  for 
development  of  clinical  pharmacology, 
in  the  past  few  decades.  The  speaker 
acknowledged  the  contribution  of 
pharmacists  working  together  with 
other  scientists,  physicians,  legal 
experts  and  administrators.  ■ 


Institute's  growth: 
another  hundred 


Membership  of  the  Institute  of 
Pharmacy  Management  increased  by 
106  over  the  past  year. 

iMr  Mervyn  Madge,  a  member  of 
the  IPM  Council,  reported  this  at  the 
TPM  sherry  reception  on  Monday 
evening.  Most  of  the  new  members 
were  recently-qualified  pharmacists,  and 
they  bring  the  total  membership  to 
about  1,000. 

Mr  Madge  went  on  to  talk  about 
the  Institute's  progress.  The  conference 
at  Kinsale  in  Ireland  had  proved  very 
successful,  he  said.  The  venue  for  the 
1981  conference  would  be  decided  at 
the  committee  meeting  next  week,  and 
it  would  be  in  the  UK  this  time. 

Readership  of  the  IPM  journal  was 
rapidly  increasing,  especially  the 
number  of  overseas  readers.  The  third 
module  for  the  diploma — it  would 
again  be  at  Seaford — was  full.  ■ 
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CONFERENCE  CAMERA 


Mrs  T.  I,  O'Rourke,  Miss  Margaret 
Watson  and  Mr  Bob  Dillon  (president 
PSNI)  and  Mrs  Dillon;  (2)  and  (3) 
pre-Conference  excursionists;  (4)  dive 
Richardson,  Northumbri'a,  and  from 
Australia  Barrie  Cathcart  and  Mel 
Blachford  with  Mrs  Jan  Cathcart  'and 
Pictured  in  Newcastle  early  this  week 
were  (1)  from  Northern  Ireland,  Mr  and 


Mrs  Margaret  Blachford;  (5)  Terry  Way, 
Bagshot,  Terry  Blaney,  Tunbridge  Wells, 
Geoff  Pearce,  Australia,  Judy  Bellriouse, 
Biggin  Hill,  Christine  Clifford,  Orpington; 
(6)  Mr  Ogundibo  and  Mr  Nat  Oso, 
Nigeria,  Mr  Mazuro,  Zimbabwe;  (7) 
Martin  Crisp,  Sunbury,  Mrs  Patricia 
Houghton,  North  Scotland,  Christine 
Jeffreys,  PSGB,  James  Allan,  president 


BPSA:  (8)  Mr  R.  McMullen,  Belfast,  Dr 
D.  H.  Maddock,  Cardiff,  Mrs  Jill  Clark 
(nee  Gilbert),  USA,  Mr  Anthony  Fell, 
Edinburgh,  Mr  and  Mi's  Derick  Dorken, 
Hertford;  (9)  Mfss  Cheryl  Groom,  Aston 
University,  Mr  and  Mrs  John  Robinson 
and  Mrs  Angela  Alexander,  all  from 
Worcester.  Below;  Part  of  the  opening 
session  audience  on  Tuesday 


Am 
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you'd  expect  us  to  do  things  in  a  big  way.  A  % 
But  even  you  might  be  surprised 


at  the  scale  of  our  1981  promotion. 

Throughout  the  summer,  well 
be  running  full  page  advertisements 
in  the  national  daily  and  Sunday 
press,  offering  a  £1  refund  on  M/^^s% 
every  pair  of  Lookers  by  M§I^[ 
Polaroid  priced  £6  or  over. 

That  includes  over 
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voucher  from  the 
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the  hang  tag  and 
sales  receipt. 

In  return,  we'll 
send  them  a  crisp  £1 
note.  Altogether,  fifty 
million  coupons  are 
planned  to  appear  in 
newspapers. 
^       That's  a  large  invest- 
ment from  us. 

And  a  large  number 
of  customers  for  you. 

Be  prepared,  order 
your  sunglasses  now,  and 
well  send  you  free  display 
material  and  refund 
vouchers. 
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Commercial  'human'  insulin 
for  trial  next  year 


Novo  have  announced  the  development 
of  a  new  chemical  method  for 
converting  porcine  to  human  insulin  on 
a  commercial  scale  and  in  iMC 
(monocomponent)  quality. 

Mr  Peter  Harsant,  managing 
director  of  Novo  Laboratories  Ltd, 
said  last  week  that  studies  on  the  new 
insulin  in  non-diabetic  volunteers  and 
clinical  trials  in  diabetics  would  begin 
early  next  year. 

The  company — a  subsidiary  of 
Novo  Industri  AS — now  has  100 
investigators  in  40  centres  in  the  UK 
and  Ireland  involved  in  diabetes 
research  programmes.  These  include 
research  to  ensure  optimal  results  are 
achieved  using  insulins  already 
available. 

An  alternative  approach  to  human 
insulin  was  recently  reported  in  the 
Lancet  (August  23);  this  describes  the 
use  of  semi-synthetic  insulin  prepared 
by  genetically  engineering  separate  A 
and  B  chains  of  the  insulin  molecule 
and  then  combining  them  chemically.  ■ 

How  drugs  cut 
in-patient  costs 

Savings  in  hospital  costs  for  just  three 
groups  of  diseases  exceed  the  cost  of 
the  purchase  of  all  medicines  for  the 
National  Health  Service.  That  claim 
was  to  be  made  this  week  by  Professor 
George  Teeling-Smith,  director  of  the 
Office  of  Health  Economics,  speaking  at 
a  symposium  in  Athens. 

For  tuberculosis,  the  number  of 
hospital  patients  in  England  fell  from 
29.000  in  1952  to  800  in  1977, 
providing  an  annual  saving  of  £250m 
at  1978  prices.  For  mental  illness,  the 
number  fell  from  a  peak  of  154,000  in 
1954  to  90,000  in  1977,  saving  £375m. 
For  diseases  of  the  chest,  the  average 
stay  in  hospital  fell  from  41  days  in 
1962  to  20  days  in  1977,  a  saving  of 
over  £100m. 

Professor  Teeling-Smith  points  out 
the  reduction  in  the  need  for  hospital 
beds  is  largely  due  to  the  use  of 
modern  medicines.  The  total  hospital 
savings  of  nearly  £750m  could  thus  be 
compared  to  the  figure  for  the 
pharmaceutical  industry's  sales  to  the 
NHS — £588  million  in  England  in  1978. 

Professor  Teeling-Smith  said  that 
medicines  have  been  a  declining 
proportion  of  total  health  expenditure 
in  Europe  as  a  Whole  since  1970.  In 
that  year  they  accounted  for  about  25 
per  cent  of  all  spending:  by  1978  this 
had  fallen  to  15  per  cent.  In  Britain, 
medicines  account  for  only  about  10 
per  cent  of  total  NHS  spending.  He 


argues  that  it  is  essential  to  provide 
strong  economic  support,  through 
patents  and  brand  names,  for  the 
research-based  pharmaceutical  industry. 

The  symposium,  attended  by  doctors 
and  officials  from  Greece  and  the 
Middle  East,  was  organised  by  Smith 
Kline  and  French  Laboratories.  ■ 

Hospital  computer 

A  complete  stock  and  cost  control 
computer  package  for  hospital 
pharmacy  is  being  marketed  by 
Pharmed  Ltd,  Vestric's  computer 
systems  subsidiary.  The  package  is 
based  on  hardware  and  software 
produced  by  Wilcox  Computers  Ltd, 
Wrexham  (see  picture  below). 

The  Pharmed  stock  and  cost 
recording  system  monitors  hospital 
pharmacy  stocks  provides  information 
on  the  costs  of  drugs  used  by 
various  centres  in  hospitals.  The 
equipment,  which  can  be 
accommodated  in  an  area  as  small  as 
9x11  if t,  comprises  a  computer,  a 
visual  display  unit  With  keyboard  for 
input  of  data,  and  a  140  characters 
per  second  printer  which  uses 
continuous  stationery. 

A  feature  of  the  system  is  its 
facility  for  dealing  with  a  drug 
stocked  under  various  trade  names. 
When  a  requisition  is  keyed  in,  a  list 
is  displayed  of  all  drugs  whose  name 
commences  with  the  same  first  three 
characters,  together  with  a  list  of 
the  trade  names  under  which  each 
drug  is  stocked. 

The  system's  input  facilities  provide 
for  stock  issues  and  returns,  purchase 
orders  and  order  cancellations,  stock 
receipts  and  returns,  and  stock 
adjustments.  Printed  output  includes 
a  picking  list;  preprinted  purchase 
orders;  daily  list  of  stock  movements; 


automatic  order  reminders  (including 
recommended  quantities);  lists  of 
outstanding  orders;  stock  valuation 
lists;  economic  order  quantities  and 
re-order  levels;  and  cost  analysis 
reports  and  summaries.  The  system  is 
available  for  under  £10,000.  ■ 


Chemists'  sales 


A  figure  showing  the  percentage  change 
and  index  for  Chemists  only  is  now 
available  from  the  Government-run 
Business  Statistics  Office.  As  with 
previous  figures  the  base  is  1976  =  100 
and  for  July  retail  sales  for  all 
chemists  rose  9  per  cent  to  an  index 
of  149. 

This  is  4  per  cent,  lower  than  that 
for  all  businesses  which  rose  13  per 
cent  (index  158),  but  2  per  cent  up  on 
all  small  businesses,  which  showed 
a  rise  of  7  per  cent  (index  130).  Large 
businesses  performed  best  with  a  15  per 
cent  rise  (index  176)  of  which 
Co-operative  Societies  increased  sales 
by  13  per  cent  (index  147). 

As  stated  last  week,  the  Department 
of  Trade  has  revised  its  estimates  of 
retail  sales  for  the  current  year — 
downwards  by  around  1  per  cent 
(C&D,  September  13,  p379).  ■ 

Homoeopathic  group 

A  new  body,  the  British  Association  of 
Homoeopathic  Pharmacists,  has  been 
formed.  Membership  is  open  only  to 
pharmacists  who  are  members  of  the 
Pharmaceutical  Society  of  Great 
Britain  and  who  are  engaged  in 
homoeopathic  pharmacy  practice. 

The  aims  of  the  Association  are 
"to  advance  the  knowledge  and 
practice  of  homoeopathic  pharmacy,  to 
maintain  standards  and  to  encourage 
research  and  development  in  this 
field".  The  Association  wM  encourage 
liaison  with  the  Faculty  of 
Homoeopathy  and  the  British 
Manufacturers'  Association  and  will 
lend  its  full  support  to  the 
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TOPICAL  REFLECTIONS 

By  Xrayser 


Mr  and  Mrs  Bryson  of  Crabtree's 
Chemist,  Gillingham,  Kent  were  the 
winners  of  the  recent  chemist  counter 
staff  competition  organised  by  Unicliffe. 
The  prize,  a  week  for  two  in  Corfu,  was 
presented  by  Mr  Tony  Sutton  of 
Unicliffe  (right) 


postgraduate  training  courses  in 
homoeopathy  being  conducted  by  the 
latter  body. 

The  chairman  is  Mr  J.  C.  Pert, 
MPS,  FSAO,  and  the  secretary 
Miss  H.  Levi,  MPS.  Inquiries  should 
be  addressed  to  the  Association  at  71 
Fleet  Street,  London  EC4Y  1EU 
(telephone  01-583  2146).  ■ 

Disabled  employees 

Annual  reports  of  companies  employing 
more  than  250  people  will  in  future 
have  to  contain  a  statement  of  the 
company's  policy  towards  employing 
disabled  persons,  covering  such  matters 
as  recruitment,  training  and  career 
development. 

The  Regulations  which  were 
promised  at  the  report  stage  of  the 
Companies  Act  1980,  apply  to 
directors'  reports  prepared  for  financial 
years  beginning  on  or  after  September 
1  1980.  The  Regulations  apply  to  all 
individual  companies,  whether  in  a 
group  or  not  which  meet  the  size 
criteria.  ■ 

Video  Arts  film 

Video  Arts  have  produced  another  film 
in  their  series  of  training  films, 
Entitled  "Depreciation  and  Inflation" 
the  film  is  designed  to  show  how 
inflation  can  affect  the  profitability  of  a 
business  by  increasing  the  replacement 
costs  of  both  equipment  and  stock.  It 
explains  that  profits  are  not  always 
what  they  seem,  and  that  this  year's 
inflated  profits  may  be  only  just  high 
enough  to  cover  next  year's  inflated 
costs. 

The  film,  the  makers  say,  has  been 
devised  to  explain  to  non-financial 
managers  the  provisions  of  the  new 
standard  accounting  practice  and 
stars  John  Cleese  and  John  Bird.  ■ 


Electricals 


I  haven't  sold  an  electric  razor  for 
nearly  ten  years,  apart  from  perhaps 
one  or  two  bought  in  specially  for 
customers,  more  as  a  favour  than  a 
profitmaking  exercise.  I  used  to  do 
quite  well  with  Philishave,  Braun 
and  Ronson  until  the  price-cutting 
carve-up  made  my  prices  a  joke. 

But  this  year  we  have  been  told 
that  the  various  makers  are  looking  to 
the  chemist  for  sales.  Philishave  are 
launching  a  £  million  Christmas 
campaign;  Sangers  Agencies  are  going 
to  come  pounding  at  our  dooraand, 
lo  and  behold,  we  will  have  sales 
again?  The  only  trouble  is,  I  haven't 
seen  hide  nor  hair  of  a  rep  since  all 
this  good  news  burst  upon  us.  And 
when  they  do  arrive  I  wonder  if  the 
prices  they  offer  will  let  us  sell 
competitively  and  make  a  profit? 
And  I  wonder  if  this  is  the  right  time 
to  invest  in  this  kind  of  luxury  item 
in  my  little  suburban  shop,  when 
unemployment  is  running  locally  at 
about  12  per  cent,  particularly  among 
the  young  who  must  represent  the 
bulk  of  potential  buyers? 

Sangers,  too,  had  a  number  of 
interesting  offers  for  hair  dryers  in 
their  last  mailing,  which  1  thought  I 
might  buy.  But  before  I  commuted 
myself  I  asked  one  of  my  young 
married  assistants  what  she  thought. 
I  was  enlightened.  She  said  that  she 
was  just  about  to  buy  one  anyway, 
but  as  she  already  had  a  small 
blow-dry  styling  dryer  she  wouldn't 
waste  her  money  on  any  of  the  models 
shown  as  they  didn't  have  hoods. 
She  was  just  off  to  town  to  compare 
the  prices  at  Boots,  Tesco's,  and 
Currys,  where  they  were  being 
offered  at  about  £10  retail  complete 
with  hood  and  tube.  She's  a  sensible 
woman  and  must  reflect  the  opinions 
of  a  large  slice  of  the  market  we  will 
be  aiming  for  With  such  stock.  Who 
makes  a  dryer,  with  hood,  to  sell  at 
£10 — In  our  shops? 


Daily  mail 


One  of  the  nice  things  about  having  a 
business  is  the  excitement  of  receiving 
all  the  mail  in  the  morning.  My  old 
boss  used  to  like  it  too,  and  said  it 
was  like  having  Christmas  every  day 
for  you  never  really  knew  what  you 
were  going  to  find. 


And  this  week  was  no  exception. 
All  the  usual  statements  which  went 
to  file  or  waste  bin,  a  couple  of  bulky 
packets  which  I  kept  to  last,  a  private 
letter,  a  couple  of  scripts  to  be 
delivered  on  the  way  home,  some 
price  lists  With  the  polite  drawing  of 
attention  to  price  rises  and  a  new 
product  notice. 

One  packet  contained  a  camera 
returned  from  the  repairer,  and  the 
other  was  a  free  gift  from  Scholls 
— two  pairs  of  de-odourising  insoles 
for  shoes,  for  which  I  thank  that 
company.  But  ...  I  can't  help 
noticing  how  the  effect  of  competition 
has  affected  the  presentation  of  this 
product,  for  as  we  all  know  the  first 
comers  in  that  field  were  the  Coombe 
Odor  Eaters,  which  to  our  pleasure 
came  in  one  size  only  with  an  easily 
followed  series  of  silhouette  lines 
printed  round  the  edge  so  that 
customers  could  cut  the  shape  to  fit 
their  own  shoes.  As  a  result  we  bought 
a  dozen  pack  (with  bonus)  without 
being  concerned  overmuch  about  the 
increase  in  stock  levels. 

For  their  product  Scholl's  have 
done  the  same  thing,  which  seems 
logical.  They  won't  be  surprised  then, 
that  I  am  irritated  at  the  continuation 
of  their  practice  of  marketing  their 
ordinary  innersoles  in  sizes  ranging 
from  3  to  12,  and  men's  and  women's, 
which  I  see  as  a  method  of  making 
us  carry  about  six  times  as  much 
stock  as  we  need.  How  I  wish  someone 
would  present  us  with  a  comparable 
quality  alternative  with  cut-out  lines — 
maybe  in  two  sizes  to  bridge  the  range 
simply. 

No  contact 

I  was  fascinated  to  read  in  last  week's 
C&D  the  list  of  contact  lens 
preparations.  Horrified  is  probably  a 
better  word.  No  wonder  we  have  been 
getting  problems  this  summer  in  trying 
to  satisfy  customer  requests  for  special 
products  for  their  lenses.  A  cursory 
count  of  the  items  in  the  list  shows 
there  are  nearly  100  different  items 
to  choose  from,  which  can  hardly 
make  our  capacity  for  giving  a  good 
service  very  easy. 

It  would  seem  the  time  is  right  for 
customers  to  be  told  or  given  a  card 
saying  exactly  what  material  their 
lenses  are  made  from,  and  for  chemists 
and  opticians  to  be  given  a  list  of 
products  which  are  compatible  with 
each  variety,  so  that  at  least  we  could 
look  them  up  and  offer  a  suitable 
product  to  the  patient  needing  help.  ■ 
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COUNTERPOINTS 


Optrex  launch  Italian 
skin  care  range 

A  range  of  skin  care  products  is  to  be 
launched  in  this  country  by  Optrex. 
The  Periier  Natural  Recipes  range  has 
been  on  the  Italian  market  for  three 
years  and  has  recently  been  launched 
in  France.  Periier  who  also  produce 
the  Princess  Galitzine  range,  are  owned 
by  Kelemata,  an  Italian  (pharmaceutical 
and  cosmetic  house. 

Containing  a  combination  of  honey 
and  beeswax  with  other  natural 
derivatives  such  as  orange  blossom 
water,  natural  herb  extracts  and  other 
essential  oils,  the  products  are  described 
as  "a  natural,  yet  chemically  stable 
skin  care  range  to  nourish  and  protect 
tired  devitalised  skins." 

One  feature  of  the  creams  the 
company  says  is  that  they  do  not  coat 
the  skin  with  a  continuous  film  but 
leave  a  perforated  film  on  the  face 
not  unlike  honeycomb  itself.  The 
range  is  said  to  be  suitable  for  all  skin 
types  and  comprises  honey  moisturising 
cream  (80ml,  £3.95)  for  normal  daytime 
use  with  or  without  make-up,  honey 
nourishing  cream  (80ml,  £3.95)  for 
night  use  or  daytime  use  on  very 
dehydrated  skins,  honey  cleansing 
cream  (320ml,  £4.45),  cleansing  milk 
(200ml,  £3.25)  and  honey  and  orange 


blossom  skin  toner  (200ml,  £3.25).  The 
range  is  complete  with  honey  cream 
bath  (£5.75)  which  can  be  either  added 
to  the  water  or  rubbed  onto  the  body 
first. 

Packaging  comprises  functional 
glass  bottles  and  jars  featuring  a  bee 
motif  in  shades  of  cream,  brown  and 
gold  reflecting  the  natural  origins  of 
the  products.  A  wooden  counter 
merchandiser  and  consumer  POS 
leaflet  explaining  the  origins  of  the 
range  will  shortly  be  available.  £250,000 
will  be  spent  on  advertising  in  Vogue, 
Honey,  Woman's  Own,  Cosmopolitan, 
Over  21  and  She  starting  in  October. 
Available  from  mid-September,  the 
range  will  be  a  selected  department 
store  and  chemist-only  range.  Optrex 
Ltd,  City  Wall  House,  Basing  View, 
Basingstoke,  Hants  RG21  2JP.  ■ 


Improved  Vichy 
discount  scheme 

Vichy  have  further  improved  the 
discount  structure  introduced  earlier 
this  year  and  claim  that  their  new 
scheme  will  offer  "some  of  the  best 
margins  a  chemist  has  available  to  his 
business". 

The  scheme,  operative  from 
September  1,  now  has  additional 
intermediate  quantity  steps;  the 
minimum  order  size  remains  unchanged 
(despite  the  introduction  of  new  lines 
since  the  levels  were  set),  and  the 
minimum  quantity  per  line  has  been 
reduced  to  three  across  the  range — 
except  in  the  case  of  van  service 
where  singles  are  supplied.  Details  are 
now  available  from  the  company's 
representatives. 

Because  they  believe  in  the 
importance  of  professional  advice  on 
skin  care  provided  by  the  pharmacists 
and  their  staff,  Vichy  have  appointed 
Miss  Diane  Miles,  MPS,  to  the  position 
of  company  pharmacist.  She  will  bring 
to  the  job  experience  gained  in  several 
years  in  retail  pharmacy,  both  multiple 
and  independent,  and  a  major  part  of 
her  work  will  involve  provision  of 
training  courses  for  pharmacy  staff  on 
skin  care  in  general,  as  well  as  the 
Vichy  range  in  particular.  Vichy  (UK) 
Ltd,  Nuffield  Way,  Abingdon,  Oxon 
OX  14  IT  J.  ■ 


New  range  of  six 
Wella  conditioners 


Wella  have  developed  a  new  range  of 
hair  conditioner  which,  they  say, 
match  the  new-style  market 
requirements  of  the  1980s. 

Hair,  they  say,  is  often  exposed  to 
unnatural  elements  such  as  hairdryers, 
heated  rollers,  curling  tongs  or  even 
perms,  colours  and  bleaches,  all  of 
which  can  leave  hair  unnatural. 

The  new  Wella  conditioners  will 
therefore  have  six  variants  each  one  for 
a  specific  hair  type  whether  it  be 
natural  or  unnatural.  They  are  for 
fine/flyaway,  greasy,  normal,  dry/ 
overheated,  coloured/lightened  and 
permed  hair. 

The  conditioners  will  be  supported 
by  a  media  spend  exceeding  £1  million, 
most  of  which  will  be  going  on  a 
national  television  campaign 
comprising  a  30  second  commercial. 
There  will  also  be  advertisements  in 
major  women's  magazines  such  as 


Woman's  Own,  My  Weekly, 
Cosmopolitan,  Woman's  Journal, 
Woman's  Weekly,  She,  19  and 
Woman's  World. 

The  range  is  available  in  three  sizes 
—sachets  (£0.18),  125ml  bottle  (£1.09) 
and  200ml  bottle  (£1.55).  All  bottles 
are  in  pale  cream  with  matching  brown 
caps  and  carry  an  indentation  which 
contains  the  Wella  head  and  logo 
symbol.  Each  variant  is  pre -fixed  by 
the  brand  symbol — a  flower. 

Shelf  allocators  

To  promote  consumer  awareness  at 
POS,  shelf  allocators  have  been 
designed  for  each  bottle  size.  Each 
stand  also  incorporates  holders  for 
leaflets  which  carry  the  Wella 
conditioner  story. 

Unusually,  with  a  launch,  bottle 
sizes  will  be  reduced  in  price  compared 
to  the  old  range.  The  125ml  size  gives 
25  per  cent  more  for  the  same  price 
and  the  200ml  bottle  is  lOp  cheaper. 
Wella  (GB)  Ltd,  Wella  Road, 
Basingstoke,  Hampshire.  ■ 


ON  TV 
NEXT  WEEK 

Ln    London      WW  Wales  &  West     We  Westward 


M  Midlands  So  South 

Lc     Lanes  NE  North-east 

Y  Yorkshire  A  Anglia 

Sc  Scotland  U  Ulster 


B  Border 

G  Grampian 

E  Eireann 

CI  Channel  Is 


Alka  Seltzer:  All  areas 

All  Clear:  All  areas 

Anadin:  All  areas 

Aspro  Clear:  A 

Clairelle:  M 

Clearasil  Clearguard  lotion: 

Ln,  M,  Lc,  Y,  So,  NE 

Crest  toothpaste:  A 

Fiesta  towels:  All  areas 

Head  &  Shoulders:  Ln,  M,  Y,  A,  U,  CI 

Oil  of  Ulay:  All  except  E 

Sine-off:  Ln 

Vitapointe:  All  areas 

Zest  toilet  soap:  M,  Lc,  Sc 
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Why  it  pays  to  install 
aclosed-cimutTVthatdoesntwork 

The  Volumatic  simulated  has  red  neons  to  show  which       year,  each  unit  comes  with  an 

CCTV  camera.  lens  is  'operating'  and  a  flashing  anti-theft  warning  notice. 

It  looks  like  a  genuine  orange  'functioning'  neon.  The  simulated  CCTV  is 

closed-circuit  TV  camera.  The  wall-mounted  'camera'  just  one  of  the  bright  ideas  from 

It  'scans'  like  a  genuine  (below)  has  a  red  operating  light  Volumatic,  Europe's  retail 

closed-circuit  TV  camera.  and  random  'scanning'  move-      security  experts. 

And  it  certainly  deters  ment.  Send  now  for  full  details, 

thieves  like  one.  Fully  guaranteed  for  one 

Only  you  will  know  it  isn't.  W:'^JF®  %  M       I  |«*  * 

The  Volumatic  simulated  '     "•*"***«w.                   ~    \i  €\  III  Yt\Z+Wl 

CCTV  cameras  have  all  the  n                            ▼        W  Wl  VII  I  lililV 

deterrent  effect  of  the  real  ^Ofrr,       Jp  Simulated  Closed-Circuit  Television 

thing  at  just  a  fraction  *  fc'll  f  « \ft' ' m  Volumatic  Limited,  Taurus  House,  King  field  Road, 

Of  the  price.    *W^W   ^   Coventry  CV6  5AS  Telephone:(0203)84217 

\f  "*     WM  ...  JHWP  mm    r«dex:  (,hamcom  Jl  10. »  Volumatic. 

They  are  simple  to  install,     ^IWsfc^Jlr-  _  _ .  —  ~  

COSt  next  to  nothing  to  run.  ^   x™*®m^qf  please  send  me  full  details  of  Volumatic's  Simulated 

.    j  .,  g3$t  ji  Closed-Circuit  Television.  § 

And  there  are  no  costly     ■  ^mm  , 
maintenance  worries.        *     '  M  Name  &  Position  

The  multi-'lens'  :fi  Company  &  Address  

ceiling  module  (above)        t  o07  J 
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Hot-wax  depilatory 
system  from  Tefal 


Alka-Seltzer  relaunch 
with  new  packs 


Miles  Laboratories  are  relaunching 
Alka-Seltzer  in  new  packaging,  and 
backing  it  with  a  £1.1  million 
advertising  programme. 

Pack  sizes  and  prices  are  unchanged, 
but  the  tablets  are  now  foil-wrapped, 
in  pairs  for  the  12-  and  30-tablet  packs, 
and  singly  wrapped  in  the  8-tablet  size. 
The  cartons  include  a  picture  of  two 
effervescing  Alka-Seltzer  tablets  while 
retaining  the  same  product  name 
lettering  for  easy  recognition. 

Advertising  is  based  on  the  slogan 
"The  sparkling  solution  for  life's  little 
upsets".  Miles  say  their  research  has 
shown  most  people  think  of  Alka- 
Seltzer  only  as  a  hangover  remedy. 
They  want  to  change  this  image  and 
expand  the  use,  hence  the  advertising 
will  concentrate  on  headaches  with 
upset  stomachs  brought  on  by  social 
and  badly-planned  eating  and  drinking 
— "life's  little  upsets".  Their  research 
also  shows  that  regular  users  are  in  the 
older  age  groups — 79  per  cent  of  users 
were  over  35,  in  1979,  and  most  of 
these  were  well  over  35.  Miles  want  to 
change  this  and  their  target  audience  is 
the  18-30  age  group. 

Television  advertising  breaks  on 


NPA  promotions 


In  addition  to  a  consumer  saving  of 
7p  per  pack,  NPA  Products 
(Warminster)  are  offering  the  consumer 
an  on-pack  offer  of  a  rose  collection 
on  white  and  multicolour  Nusoft  150s 
tissues.  The  offer  consists  of  five  rose 
bushes  plus  one  free  multicolour  rose 
bush  for  £5.75,  inclusive  of  postage 
and  packing. 

Other  consumer  savings  during 
October  include  lOp  off  Nusoft  kitchen 
towels  and  Lotus  bubble  bath,  6p  off 
Nusoft  twin  pack  toilet  rolls,  3p  off 
Nusoft  press-on  sanitary  towels  and  2p 
off  both  sizes  of  the  NPA  blackcurrant 
health  drink. 

A  5  per  cent  extra  bonus  is  being 
offered  to  members  on  Denman  hair 
brushes,  and  in  addition,  a  mystery 
shopper  will  be  touring  the  country 
visiting  independent  pharmacies.  Any 
pharmacy  visited  which  is  displaying  or 
promoting  Denham  brushes  will  be 
awarded  £10.  Members  are  also  being 
offered  case  bonuses  on  Hacks,  Victory 
V,  Valda,  Methylated  Spirit,  Flash, 


November  1,  with  a  £500,000  campaign 
in  London  and  the  south-east  running 
until  the  end  of  February.  Radio 
advertising  in  all  major  areas  begins 
the  same  week.  There  will  be  14  spots 
a  week  until  the  end  of  January,  and 
then  eight  spots  in  alternate  weeks 
until  October.  A  press  campaign  is 
planned  for  May,  June  and  July  in 
1981  with  advertisements  in  the  Sun, 
Daily  Express,  Daily  Mail  and  weekly 
and  monthly  magazines. 

POS  material  will  include  counter 
display  units,  show  cards,  shelf  talkers 
and  till  stickers.  Various  trade 
promotions  will  be  offered — one  is  a 
competition  to  guess  the  value  of  a 
diamond  with  the  winner  receiving  the 
diamond.  Miles  Laboratories  Ltd, 
Stoke  Court,  Stoke  Poges,  Bucks.  ■ 


Soft  Contact  Lens  solutions  and  NPA 
and  Numark  counter  prescription  and 
carrier  bags.  ICML,  51  Boreham  Road, 
W ar minster,  Wilts.  ■ 


Another  'Friend' 

"After  producing  Fisherman's  Friend 
extra  strong  lozenges  for  many  years 
we  have  discovered  that  even  though 
many  people  like  and  buy  this  product 
there  are  at  least  as  many  again  who 
find  it  too  strong,"  say  Lofthouse  of 
Fleetwood. 

The  company  has  therefore 
introduced  "another  Friend"  not  quite 
so  strong"  but  still  with  the  power  to 
ease  bronchial  congestion  and  relieve 
coughs  and  colds." 

Fisherman's  Friend  aniseed 
flavoured  lozenges  are  identified  both 
by  packaging  and  by  shape,  the 
lozenge  is  round  whilst  the  extra  strong 
remains  oval.  Cost  and  retail  prices  are 
as  the  original.  Advertising  for  the  new 
product  commences  in  October. 
Lofthouse  of  Fleetwood  Ltd,  Maritime 
Street,  Fleetwood  FY7  7LP.  ■ 


The  Tefal  Waxaway — described  as  a 
tried  and  tested  treatment  for  warm- 
waxing  legs  at  home — is  being 
launched  to  chemists  next  month  by 
BDC.  In  the  year  since  the  Waxaway 
was  introduced  to  the  UK  through 
direct  response,  well  over  20,000  have 
been  sold,  thus  proving  the  need  and 
the  market  potential,  say  the  makers. 

Manufactured  by  Tefal  in  France 
(where  250,000  were  sold  in  the  first 
year)  the  home  treatment  is  said  to 
have  found  immediate  favour  because 
of  its  ease  in  use  and  implications  of 
complete  hygiene.  BDC's  Richard 
Tomczyk  comments:  "The  potential 
market  is  certainly  there — direct 


response  has  proved  it.  We  feel  that 


the  chemist's  is  the  right  environment 
for  selling  a  beauty  aid  of  this  type. 
The  pharmacist  himself  has  a  largely 
untapped  potential  for  making  sales  of 
products  allied  to  beauty  treatments. 
Women  wish  to  be  advised  and 
reassured  about  using  products  like  the 
Waxaway.  "Mr  Tomczyk  adds  that 
Waxaway  provides  an  opportunity  to 
regain  lost  ground  in  personal  care 
items." 

The  300W  Waxaway  warms  to  the 
correct  temperature  a  bath  of  wax, 
and  the  user  spreads  the  wax  on  her 
legs  with  the  applicator  provided.  Three 
thermostatically-controlled  temperature 
settings  ensure  comfort  in  use,  no 
matter  how  sensitive  the  skin. 

The  warm  wax  sets  quickly  and, 
when  peeled  off,  removes  the  hair  by 
the  roots,  "leaving  the  skin  smooth  and 
soft."  Tefal  claim  that  wax  treatment 
removes  the  problems  of  razor  nicks, 
stubby  regrowth  and  itching  skin  after 
using  creams.  They  add  that  there  is 
scope  for  the  sale  of  accessories  such 
as  filters  for  the  wax  and  wax  cakes 
which  need  to  be  replaced  regularly. 
BDC  are  offering  the  Waxaway  at  the 
trade  price  of  £14.95  excluding  VAT. 
Tefal  (UK)  Ltd,  River  me  ade,  Oxford 
Road,  Uxbridge,  Middlesex  UB9  4DR 
(distributors  British  Distributing  Co, 
590  Green  Lanes,  London  N8  0RA).  ■ 
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If  you  haverit  got 
all  the  shades 


CIAIROL 


you  woif  t  get  all 
the  sales 


Nice'n  Easy*  has  18  shades -it 
has  to  because  every  woman  is 
different-and  it's  meeting  the  needs 
of  more  women,  which  makes 
Nice'n  Easy  the  most  popular  brand 
(we  outsell  our  competitors  by  3:1). 


Once  your  customers  start  using 
a  particular  shade  they  won't  want 
to  change,  so  if  you  do  not  have 
their  shade  they  are  obviously 
going  to  go       f>i  a  jppvf 
somewhere  else.  v^LGlllAvyL- 


Keep  the  range  stocked! 
Nice'n  Easy  clear  brand  leader 

Clairol  Division  of  Bristol-Myers  Co.  Ltd,  South  Ruislip,  Middlesex 

I  *Registered  trade  mark 


A  Tonic  in  your 

TILL 

with  Up  to  88%  PROFIT 

Put  a  Tonic  in  your  Till  with  this  SPECIAL  BONUS  to  be  offered 
between  1st  SEPTEMBER  until  30th  NOVEMBER  1980  with  these 

STAR  FEATURES 

#  Up  to  SSZ  Profit  ^  g'lSlay  enti°n  ^ 

#  Sig***  ^         #  °n  G  P- Detail 

#  Dlf5taysPaCt  Wi"dOW      ft  The  ideal  'Wek.me-up' 

300  ml.  and  2  litre  packs  available  only  through  your 
Pharmax  representative  or  telephone  Crayford  526551 


COUNTERPOINTS 


Silvikrin  voucher  offer 
for  beauty  products 


Silvikrin  is  to  be  promoted  with  an 
on-pack  consumer  offer  of  price- 
reducing  vouchers  for  eleven  personal- 
care  brands. 

Beecham  Toiletries  are  making  the 
75ml  and  125ml  sizes  in  all  six 
variants  of  Silvikrin  shampoo 
available  in  special  offer  packs.  Each 
front  label  is  flashed  with  the  message 
"Free  beauty  vouchers  save  over  £1", 
while  the  back  label  carries  details  of 
the  offer,  together  with  one  token. 

In  return  for  two  tokens,  the 
consumer  will  receive  eleven  beauty 
vouchers — each  reducing  the  in-store 
price  of  her  next  purchase  of  a 
specified  personal-care  brand — which 
together  brings  a  £1.25  saving. 

The  vouchers  are  redeemable  for 
lOp  against  Silvikrin  shampoo,  Pure  & 
Simple,  Perform  conditioner,  Body 
Mist,  Macleans,  Kotex  Mini's;  5p 
against  PLJ,  Seattle's,  Shaders  or 
Toners  and  25p  against  Fenjal  and 


A  little  Vichy 


Vichy  are  introducing  "mini" 
merchandisers  into  their  major 
stockists  from  October.  The 
merchandisers  will  initially  contain 
trial  sizes  of  12  Vichy  products  all 
selling  at  £0.59.  These  will  include  40ml 
bottles  of  Vichy  cleansing  milks  and 
tonic  lotions  in  three  skin  types;  10ml 
tubes  of  protective  day  cream 
Emulsion  Essentielles,  again  for  three 
skin  types;  5ml  boxed  tubes  of  Equalia 
and  tinted  Equalia;  and  10ml  tubes  of 
Vichy  hand  cream.  These 
merchandisers  will  be  offered  at  Vichy's 
normal  profit  margin. 

The  company  believe  that  Vichy 
trial  sixes  have  always  proved  a 
popular  promotional  item,  and  the  mini 


Enlarging  easel 


Paterson  have  added  to  their  range  of 
single-format  enlarging  easels  a  new 
model  designed  for  30.5  x  40.6cm 
(12  x  16in)  paper  and  giving  8mm 
(0.3in)  borders  (£8.80). 

In  use  the  picture  is  focused  and 
framed  on  the  white  base  of  the  easel 
and  then,  after  switching  off  the 
enlarger  lamp,  the  hinged  flap  on  the 


Jovan  Musk  Oil. 

Frances  Minogue,  Beecham 
Toiletries  marketing  manager  for  hair- 
care,  believes  the  £lm  promotion 
should  boost  sales  for  both  Silvikrin 
and  the  voucher-supported  brands. 
Beecham  Proprietaries-Toiletries, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD.  ■ 


merchandisers  have  been  produced  to 
fulfil  two  needs — firstly,  as  an  economic 
way  to  try  a  new  skin  care  product, 
and  secondly,  a  useful  handbag  size 
pack  for  travelling.  Vichy  (UK)  Ltd, 
Ashville  Trading  Estate,  Nuffield  Way, 
Abingdon,  Oxon  OX  14  IT  J.  ■ 


front  of  the  easel  (which  also  forms 
the  mask  on  one  side  of  the  frame)  is 
lifted.  The  sheet  of  enlarging  paper 
can  then  be  slid  into  the  frame  and  the 
front  flap  dropped  to  hold  the  paper 
in  place.  Exposures  can  be  made  in  the 
knowledge  that  the  border  size  will  be 
consistent  from  one  print  to  the  next 
and  that  the  paper  will  be  held  flat. 

The  easels  are  moulded  in  black 
with  non-skid  feet.  Paterson  Products 
Ltd,  2  Boswell  Court,  London  WC1  ■ 


Natural  henna 
treatment  wax 

Following  what  they  describe  as  the 
successful  introduction  of  the  Velouty 
natural  henna  range  of  shampoo's  and 
conditioners,  Dixor  Strand  are  to 
launch  a  Velouty  natural  henna 
treatment  wax. 

Formulated  with  extracts  of  henna 
mixed  with  natural  waxes,  protein  and 


emulsifiers,  the  company  believes  it  is 
an  ideal  conditioner  for  dry  or  out  of 
condition  hair,  permed  or  tinted  hair, 
flyaway  hair  or  split  ends,  adding 
body,  bounce  and  texture  leaving  the 
hair  shiny  and  healthy. 

The  treatment  wax  (£1.15)  comes 
in  an  easy  to  use  screw-top  tub  said 
to  be  ideal  for  travelling.  Dixor  Strand 
Ltd,  174  Old  Street,  London  EC1.  ■ 


Dabitoff  coupon 


A  I5p  money-off  coupon  for  Dabitoff 
will  appear  in  the  September  27  issue 
of  Woman's  Realm,  LRC  Products 
estimate  that  over  three-quarters  of  a 
million  women  buy  the  magazine,  but 
four  times  as  many  read  it  and  the 
company  expect  redemption  level  to 
be  high.  LRC  Products  Ltd,  Sanitas 
House,  Stockwell  Green,  London.  ■ 


Throaties  campaign 


Advertising  for  Throaties  starts  in 
October  and  will  run  through  the 
selling  season,  until  March,  in  all  the 
major  national  newspapers.  Using 
"outdoor  throats  need  throaties"  as 
the  theme,  the  £55,000  campaign  will 
reach  80  per  cent  of  all  adults,  the 
makers  say.  Arcadian  Confections  Ltd, 
Crediton,  Devon  EX  17  3AP.  ■ 
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PHARMACY  REFIT 


President's  business 
blends  professional 
with  commercial 


To  undertake  a  complete  shop  refit  plus  major 
building  work  is  a  big  step  for  any  proprietor 
pharmacist,  but  when  the  eyes  of  the  pharmaceutical 
world  are  upon  you,  there  is  almost  an  obligation  to 
be  a  little  different — and  a  total  commitment  to 
getting  things  "right"  .  .  . 

Diagram  (not  to  scale)  of  the  new  layout.  Later  changes  have  angled  the  medicines 
counter  and  placed  the  door  cash  point  (CP)  on  the  mid-shop  unit 
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.  .  .  When  the  "personality"  concerned 
is  Mr  David  Sharpe,  president  of  the 
Pharmaceutical  Society  for  a  second 
term,  chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee,  a 
past-chairman  of  the  National 
Pharmaceutical  Association  and  of 
Independent  Chemists  Marketing  Ltd, 
things  must  be  "right"  professionally, 
commercially — and  even  politically. 

Mr  Sharpe  has  recently  completed 
such  an  undertaking,  and  his  efforts  to 
get  things  right  have  paid  off  because 
the  pharmacy  is  now  brighter  and  more 
attractive,  stimulating  for  the  impulse 
purchaser,  elegant  for  the  up-market 
consumer,  yet  full  of  professional 
atmosphere.  And,  most  important,  it  is 
producing  increased  turnover  per 
customer. 

The  pharmacy  has  long  been  one  of 
contrasts,  since  Mr  Sharpe  had 
originally  created  two  distinct 
businesses  in  inter-connecting  shops. 
On  the  one  hand  there  was  the 
pharmacy,  with  medicines,  surgical, 
babycare,  etc,  with  an  added 
professional  dimension  supplied  by 
stocks  of  rehabilitation  equipment — 
then  part  of  the  associated  hospital 
contracts  business,  but  today  an 
expanding  retail  operation  for  which 
Cory  Brothers  (the  name  under  which 
Mr  Sharpe  trades)  have  achieved  a 
considerable  reputation  with  the  public. 
In  the  second  part  of  the  shop  the 
customer  formerly  met  the  commercial 
atmosphere,  with  best-possible  prices 
achieved  by  Mr  Sharpe's  acknowledged 
buying  skill. 

In  the  refitted  premises,  these 
contrasts  have  been  tastefully  brought 
together;  the  physical  divisions  have 
been  removed  and  the  new  fittings 
and  decor  give  a  uniformity  that  was 
previously  lacking. 

Before  looking  at  the  details, 
however,  we  should  examine  the 
business  opportunities.  The  pharmacy 
is  towards  the  end  of  East  Finchley 
(north  London)  High  Road  which 
caters  mainly  for  the  local  population— 
increasingly  immigrant  and  of  mixed 
socio-economic  groups  towards  the 
lower  end  of  the  scale.  Boots  closed  a 
small  traditional  pharmacy  closer  to  the 
centre  of  the  trading  area  but  it  was 
replaced  by  a  minor  multiple  and  there 
ar  two  other  independents  along  the 
quarter-mile  of  the  shopping  area. 

Because  of  the  pharmacy's  position 
on  a  busy  High  Road  there  is 
considerable  passing  trade  and  the 
public  have  long  been  attracted  into  the 
pharmacy  by  window  display  and 
value-for-money.  Prescription  business 
has  been  developed  with  late-opening 
to  9  pm,  resulting  in  an  NHS:  OTC 
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turnover  of  50  per  cent  prior  to  refit. 

From  the  customer's  viewpoint,  the 
first  impression  is  of  much  greater 
space  than  in  the  old  premises.  In  fact 
it  is  increased  by  22  per  cent  to  a  floor 
area  of  some  1,000  sq  ft,  but  Mr 
Sharpe's  primary  aim  was  to 
accommodate  additional  sales  fittings — 
which  are  up  by  50  per  cent.  The  extra 
floor  area  has  been  won  from  the  back 
shop  by  removing  two  staircases  and 
building  a  completely  new  one,  but 
further  benefit  comes  from  banishing 
practically  all  free-standing 
manufacturers'  units. 

The  key  to  the  new  layout  is  the 
placing  of  two  series  of  Olney  mid-shop 
units,  used  in  backing  pairs.  By 
whichever  of  the  two  doors  the 
customer  enters,  she  is  deflected  by  the 
"staggered"  arrangement  (see  diagram) 
to  circulating  in  a  clockwise  direction — 
though  in  the  pharmacy  section,  it  is  a 
"straight  run"  to  the  prescription 
counter,  which  is  clearly  identified  by 
an  illuminated  sign. 

The  NPA  shop  design  department 
produced  ground  rules  for  the  layout, 
but  Mr  Sharpe  and  his  colleagues  have 
modified  things  as  the  work — carried 
out  by  Olney  Brothers  (Shopfitters)  Ltd 
of  Hemel  Hempstead — has  progressed. 
For  example,  the  placing  of  the  mid- 
shop  units  was  decided  by  trying 
various  arrangements  of  the  base 
plinths  to  achieve  the  right  effect. 

Another  consideration  in  placing 
the  units  was  to  ensure  that  there  is 
always  room  for  one  customer  to  pass 
another  who  is  selecting  a  purchase. 
Similarly,  the  aim  was  to  create  an 
open  area  in  front  of  each  till. 

Besides  "directing  traffic"  these 
mid-shop  units  are  important  in  the 
self-selection  plan  for  the  pharmacy, 
for  in  the  left-hand  half  of  the 
premises  they  carry  the  cosmetics 
ranges  that  were  formerly  on 


manufacturers'  stands.  "The  stands 
were  of  different  colours,  shapes  and 
sizes  and  getting  round  them  to  the 
cash  points  was  a  real  commando 
course  for  the  customers,"  says  Mr 
Sharpe.  However,  their  replacement 
was  not  easy,  and  very  few  testers,  etc, 
have  fitted  comfortably  into  the  3-ft 
module  of  the  mid-shop  units.  Mr 
Sharpe  is  confident  that  most  of  the 
cosmetics  manufacturers  will  find  it  in 
their  own  interest  to  design  POS  items 
to  fit  the  standard  modules  being  used 
by  pharmacy  shopfitters — perhaps  even 
to  produce  one-offs  in  the  meantime! 
The  only  concession  to  free-standing 
units  has  been  the  use  of  one  or  two — 
Scholl  sandals,  cosmetic  bags  and  hair 
accessories — as  a  backing  to  the 
windows. 

Among  the  ranges  carried  are 
Revlon,  Quant,  Vichy,  Almay,  Factor, 
Yardley  and  Miners,  with  Charles  of 
the  Ritz  and  Lancome  at  the  top  end 
— "a  range  for  every  pocket",  as  Mr 
Sharpe  puts  it.  Each  cosmetics  house 


Above  left:  "Island"  site  viewed  from 
cosmetics  section.  Above  right:  Mid-shop 
units  arranged  to  direct  customer  flow. 
Below:  Dispensary  and  prescription 
waiting  area. 


has  had  a  3ft  module  allocated  to  its 
products  where  the  range  justifies  the 
space  and  in  some  cases  (Revlon 
and  Factor)  two  modules  have  been 
allocated.  All  items  are  individually 
priced.  This  is  because  Mr  Sharpe  is  a 
firm  believer  in  getting  the  product  into 
the  potential  customers'  hand  and 
allowing  her  to  make  a  decision  on 
price  without  the  embarrassment 
possible  in  demonstrator  sales,  when 
price  is  often  the  last  consideration. 
Perfumery,  however,  together  with 
films,  is  on  shelves  around  a  cash-point 
alcove  at  the  rear  of  the  shop. 

Glass  shelves  are  used  for  the 
cosmetics  units,  being  less  obtrusive 

Continued  on  p446 
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NORMAL 


There's  more  to  hair-care  than  dry  normal 
Hid  greasy. 

Which  is  why  Wella  are  introducing  a  new, 
wider  range  of  conditioners. 

There  are  six  in  all,  each  one  formulated  for 
i  specific  hair  type. 

The  new  Wella  conditioners  are  the  result 
:>f  exhaustive  consumer  research,  and  many 
:housands  of  hours  in  the  laboratory. 

( Not  to  mention  over  100  years  in  the  hair- 
:are  business.) 

And  if  you  think  we've  spent  a  lot  of  time 
naking  them,  you  should  hear  what  we're  going 
:o  spend  advertising  them. 

Over  one  million  pounds. 

Most  of  the  money  is  going  on  a  national  TV 
:ampaign. 

We'll  also  be  running  full-colour  double-page 
ids  in  the  major  women's  magazines. 

It'll  be  the  biggest-ever  launch  of  a  new 
:ange  of  conditioners.  And  the  widest  range  on  the 
narket.  ■■■■■■ 

We  hope  J|U  J|L  Jt,  J|U 

you'll  make 

i  little  extra 
shelf  -  space 
for  it.*F== 
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Conditioner 


as 

Specifically for 
DRY  or 
O!  ERIIEATED 
HAIR 


WfUA 

Conditioner 


Spnifitxdkfor 
COLfMMEDm- 
LKXrPEXFD 
HAIR 


mm 

Conditioner. 


Specifically  for 
PERMED 
HAIR 


The  new  Wella  conditioners.  No-one  does  as  much  for  your  hair. 


Pharmacy  refit  continued  from  ^ 


than  the  wood-finish  shelves  used  in 
the  rest  of  the  fittings  and  more  in 
keeping  with  the  merchandise  whose 
premium  packaging  is  thus  helped  to 
sell  itself. 

Toiletries  are  merchandised  an  the 
familiar  way  on  wall  fitments  matching 
the  mid-shop  units  in  terms  of  colour, 
shelving  (in  this  case  wooden)  and 
canopy  design.  Sunglasses  have  a 
special  end  fitment  on  a  mid-shop  unit 
in  full  view  of  the  rear  till. 

Dividing  the  two  parts  of  the  shop 
are  ceiling-height  islands.  That  nearest 
the  doors  carries  babycare  on  both 
sides;  that  in  the  centre,  household  on 
the  left  and  sanpro  plus  a  developing 
range  of  incontinence  products  on  the 
right  (pharmacy)  side.  Bridging  the 
gap  are  tights —  a  symbol  of  Mr 
Sharpe's  entrepreneurial  viewpoint  that 
commercially-viable  merchandise  has  a 
place  provided  that  it  does  not  conflict 
with  the  pharmacist's  professional 
responsibilities. 

In  the  past  his  late-evening 
prescription  customers  have  been  able 
to  browse  among  medical  and  scientific 
paperbacks  and  budget  records — that 
they  are  no  longer  there  is  a  matter  of 
profitability  rather  than  prejudice! 
Family  Doctor  publications  still  have 
pride  of  place  near  the  dispensary, 
however,  and  Mr  Sharpe  has  a  couple 
of  monthly  "health"  magazines  on  sale 
which  combine  well  with  the  strong 
emphasis  on  health  foods  in  the 
pharmacy  section  of  the  premises. 

In  fact  health  foods  is  another  of 
the  business's  strengths,  taking  up  one 
side  of  the  pharmacy  mid-shop  units 
and  most  of  the  main  wall  fitment.  At 
the  rear  is  a  medicines  counter,  fully- 
supervised  from  the  dispensary  hatch, 
while  at  the  front  the  sales  area  merges 
with  the  window  in  which  is  displayed 
rehabilitation  equipment  ranging  from 
commodes  and  wheelchairs  to  walking 


Above:  Two-part  frontage,  with 
rehabilitation  in  the  right-hand  window. 
Below:  Offers  displayed  on  pre-formed 
shelves  (see  text) 


sticks  and  exercisers.  And  there  is  still 


room  for  a  weighing  machine. 

Although  this  refit  has  not  involved 
a  new  shopfront — which  was  already 
of  modern  design  in  aluminium — Mr 
Sharpe  has  improved  the  impact  of 
the  windows,  using  a  range  of  flock- 
sprayed  polystyrene  shapes  by  S.L. 
Design  Studios  Ltd.  The  sides  of  the 
window  spaces  have  been  fitted  with 
custom-moulded  and  flock-sprayed 
one-piece  shelf  units  which  in  their 
dark  brown  give  displayed  products  a 
"suspended"  appearance,  the  shelves 
themselves  becoming  invisible  to  the 
eye  (see  illustration).  Above  the 
windows,  tracked  lighting  has  been 
installed  to  allow  spots  to  pick  out 
any  desired  feature. 

As  stated,  one  of  the  four  windows 
is  devoted  to  rehabilitation 
equipment;  the  others  are  for  health 
foods,  cosmetics,  and  special  offers. 


The  latter  is  the  prime  promotional 
element  of  the  business  because  Mr 
Sharpe  does  not  use  price 
comparisons  in  the  shop — only  his 
own  "our  price"  shelf  barkers.  It  may 
come  as  a  surprise  that  his  only 
concession  to  Numark  is  identification 
on  the  door,  but  as  Mr  Arthur 
Trotman,  ICML  managing  director, 
once  stated  publicly :  "If  every 
independent  bought  like  David  Sharpe 
there  would  be  no  need  for  voluntary 
groups". 

The  whole  front  shop  is  carpeted 
in  mottled  brown  design,  using  heavy 
(grade  5)  broadloom.  Mr  Sharpe 
says  he  has  twice  previously  used 
carpet  tiles  but  found  t'hey  inevitably 
curl  up  at  the  corners.  On  the  other 
hand,  German  pharmacies  and  drug 
stores — which  Mr  Sharpe  studied 
before  planning  his  own  refit  because 
of  their  high  standard  of  appearance 
— all  seem  to  use  broadloom.  The 
carpet  has  been  taken  up  the  plinths, 
adding  to  the  neat  effect,  and  has 
been  found  easy  to  keep  clean  using 
an  industrial  vacuum  cleaner. 

The  dispensary  is  separated  from 
the  shop  by  a  pair  of  saloon-style 
louvred  half  doors.  These  are  another 
addition  to  the  basic  design — 
installed  when  it  was  found  that 
patients  were  following  staff  into  the 
dispensary. 

In  general  the  dispensing 
operation  is  open  to  public  view,  but 
there  is  more  to  the  area  than  meets 
the  eye.  Out  of  sight  is  a  wets 
dispensing  area  with  a  second  sink, 
separate  storage,  and  equipment  such 
as  a  heated  magnetic  stirrer,  deioniser 
and  homogeniser,  since  the  pharmacy 
manufactures  for  itself  everything  it 
can.  Further  storage  is  found  in  an 
annexe  office  leading  off  the  main 
dispensary  to  the  rear. 

Upstairs  has  the  usual  stockrooms, 
but  one  is  devoted  solely  to  foods  and 
is  used  to  prepack  a  number  of  health 
food  items  such  as  bran.  There  is  also 
a  staff  room  and,  unusually,  a  buying 
office — Mr  Sharpe  believes  that  it  is 
not  possible  to  negotiate  deals  in 
front  of  a  shop  full  of  customers.  An 
intercom  links  the  different  parts  of 
the  premises. 

Outside,  there  is  an  incinerator 
together  with  an  emergency  generator 
capable  of  maintaining  the  supply  of 
both  heat  and  light  to  the  premises. 
The  ducted  warm  air  heating  system 
is  concealed,  as  is  the  lighting, 
behind  a  new,  lower,  false  ceiling. 

The  pharmacy  employs  nine  full- 
time  staff,  four  of  them  in  the 
dispensary,  Including  the  pharmacist 
in  charge  who  also  supervises  the 
medicines  counter.  She  has  no 
commercial  responsibilities.  The  whole 
of  the  remaining  shop  area  is  under 
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ON  THE  ROAD 

TO  RECOVERY 

YOU  NEED 
FIVE-STAR  FUEL 


mplan  is  a  Trade  Mark. 


Between  now  and  next  spring, 
ou're  going  to  be  seeing  a  lot  more  of 
»ur  new  Complan  campaign. 

In  fact,  we're  supporting  the  brand 
ight  through  the  peak  winter  months 


with  a  nationwide  heavyweight  spend. 

So  check  you're  re-fuelled  with 
stocks  now.  Because  once  our  advert- 
ising takes  off,  you  can  be  sure  your 
sales  won't  be  far  behind. 


-  - 


When  we  at  Silvikrin  are  prepared  to  give  away  more 
than  £1,000,000  in  a  single  offer,  there's  absolutely  nothing 
half-hearted  about  it. 


The  only  token  involved  is  the  one  on  the  back  of  the 
bottle  which  entitles  each  of  your  customers  to  £1.25  worth  of 
Beauty  Vouchers. 

We  know  it'll  boost  your  sales.  And  when  it  does,  your 
profits  will  be  a  token  of  our  appreciation.  BEECHAM  TOILETRIES 


OFFER? 


Silvikrin 

Al  PIMP  _.u. . 


SiMkrin 

BEAUTY  VOUCHER  OFFER 

Save  over  £1  on  your  favourite  brands. 

Simply  send  tyyg.Silviknn  Beauty  Tokens  with 
your  name  ana  address  to- 
Beauty  Tokens,  11  Stoke  Poges  Lane,  Slough,  SL1  3NW 

In  return,  we  mil  send  you  the  vouchers  listed  below  giving  you 
txg  savings  on  your  next  purchases- 

K)p  OFF  SMkfin  Shampoo  HOp  OFF  Body  Mist 
10p  off  PURE  &c  SIMPLE  10p  off  katex  Mini's 

10p  OFF  PERFORM  Conditioner  10p  OFF  madems 

25pOFFfenjal  5pOFF  KMESorSHAECES 

5p  OFF  PL  J  25p  OFF  jOVAN  Muskoil 

5p  OFF  Scottiea  150"S 

it  shampoo  gets  in  your  eyes.nnse  immediately  with  warm  wale/ 
Sitviknn  Laboratories  Brenttord  Middlesex  Enoland 


ALPINE  Rurally 
HERB 

shampoo  for 
normal  hair 


/ 


125  ml 


Limit  UK  only.  Maximum 
two  applications  pei 
household  Allow  26 
days  for  delivery. 

OFFEH  CLOSES 
31st  March  *H 
1982 


STRIESworitgetleftontheshelf  B 


Big  news! 

Our  new  Manicure  Scissors  I 
are  ready,  and  when  your 
customers  see  them  it'll  be 
thumbs  up  from  everyone. 

Because  our  new 
Manicure  Scissors  are  simply 
the  best. 

And  no  wonder 
We  dominate  the  scissors 
market  because  we've 
made  it  our  business  to 
give  people  what  they  want. 

Precision  ground  fine  steel  cutting 
edges  for  flawless  grooming. 


With  a  choice  of  curved 
or  straight  blades  to  suit 
personal  preference,  and 
handles  moulded  for  comfort 
in  lipstick  red  or  classic  blue, 
to  appeal  to  everyone. 

In  their  space  saving 
merchandiser;  our  new  little 
nail  scissors  mean  business. 

WeVe  all  kinds  of 
scissors  forall  kinds  of  jobs. 


WILKINSON 

SWORD 


Thumbs  up  for  our  smallest  introduction. 


I 
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Pre-registration 
course  repeated 
at  Chelsea 

The  department  of  pharmacy  at 
Chelsea  College  are  repeating  their 
part-time  course  for  pre-registration 
students  in  community  pharmacy. 

The  course  is  an  updated  and 
improved  version  of  the  one  run  for  the 
first  time  three  years  ago.  The  objective 
is  to  provide  a  formal  educational 
structure  which  will  help  the  transition 
from  undergraduate  to  practising 
community  pharmacist,  although  other 
groups  may  find  it  of  interest. 

There  are  two  parts  to  the  course, 
each  approximately  equal  in  time.  Part 
one  is  product-orientated  and  is  again 
divided  into  two  sections.  The  first 
section  deals  with  common  clinical 
problems  encountered  in  primary  health 
care.  It  is  divided  into  a  number  of 
topics  such  as  pain  and  analgesia, 
dermatological  problems,  the  alimentary 
tract,  oral  and  dental  problems, 
nutrition,  paediatric  problems, 
dressings  and  appliances,  etc.  Section 
two  is  concerned  with  the  management 
and  organisation  of  dispensing  and 
primary  health  services  and  inoludes 
the  role  of  the  pharmacist,  patient 
history  taking,  patient  medication 
records,  prescription  processing  and 
pricing,  and  computer  and  micro- 
processor aids. 


Management 


Part  two  is  also  divided  into  two 
sections,  the  first  and  largest  of  which 
deals  with  managerial  techniques. 
Among  the  topics  covered  are  staff 
selection  and  development,  accounting, 
merchandising,  non-professional  legal 
obligations  and  pharmaceutical 
organisations.  It  is  expected  that 
successful  completion  of  the  course 
will  lead  to  full  membership  of  the 
Institute  of  Pharmacy  Management. 
The  second  section  is  concerned  with 
scientific  and  other  aspects  of  general 
pharmaceutical  merchandise  and  covers 
photographic  and  optical  equipment, 
cosmeticology  and  perfumery,  domestic 
and  horticultural  products,  and 
veterinary  products. 

Fees  are  £75  for  the  whole  course 
and  £50  for  either  part  one  or  part  two 
onlv.  The  course  will  take  up 
approximately  30  three-hour  sessions 
and  will  be  held  at  Chelsea  College 
on  Wednesday  afternoons  and  some 
Wednesday  evenings.  Thursday  evenings 


may  be  possible  in  place  of  Wednesday 
afternoons,  depending  on  the  demand. 
Numbers  will  be  limited,  so  early 
application  should  be  made  to  Dr 
N.  D.  Harris,  Reader  in  pharmaceutics, 
Director,  division  for  graduate 
education,  Department  of  pharmacy, 
Chelsea  College,  Manresa  Road, 
London  SW3  6LX.  (Telephone  01-351 
2488  ext  415).  ■ 

Chemical  industry 
statistics  handbook 

The  latest  168-page  handbook  of 
statistics  covering  the  UK's  £16,700 
million  chemical  industry,  embracing 
plastics,  paints,  dyes,  fertilisers,  textile 
fibres,  pharmaceuticals,  toilet 
preparations,  photographic  materials, 
and  many  other  chemical  products,  is 
now  available  from  the  Chemical 
Industries  Association. 

Besides  major  industry  indices  for 
production,  investment,  exports, 
imports  and  wholesale  prices,  the 
handbook  contains  specific  production 
and  sales  data  for  major  product 
sectors.  Production  and  consumption 
of  fuel,  energy  and  raw  materials 
are  included  as  well  as  information 
on  hours  and  earnings  in  the  chemical 
industry. 

Investment  and  trade  statistics  for 
the  chemical  industries  of  EEC 
countries  take  up  30  pages  of  this  new 
edition.  In  addition  the  book  contains 
10  pages  of  comparisons  between  the 
chemical  industries  of  the  major 
industrial  countries  outside  the 
Eastern  bloc. 

"UK  chemical  industry  statistics 
handbook  1980"  is  available  (£9  to 
CIA  members,  £12  to  UK  non- 
members,  £15  to  overseas  non-members, 
cash  with  order  only)  from  CIA 
Publications,  93  Albert  Embankment, 
London  SE1  7TU.  ■ 


Computer  advice 


Small  businesses  "caught  between  the 
risk  of  expensive  mistakes  and  the  cost 
of  professional  advice"  in  computer 
decisions  are  being  offered  a  new 
service  by  the  National  Computing 
Centre.  Their  "computer  guidance 


Cliff  Rees  (right),  previously  general 
manager  of  Rudge  Roberts,  received  an 
engraved  pewter  tankard  and  a  cheque 
at  a  buffet  supper  held  as  a  tribute 
to  his  services.  Mr  B.  J.  Teague, 
secretary  Shropshire  Pharmaceutical 
Committee,  made  the  presentation. 


service,"  available  in  London  and 
Manchester,  promises  to  make 
computing  expertise  available  to  small 
firms  at  low  cost 

The  Service  has  four  parts — a  free 
brochure  "Introduction  to  successful 
computing";  guidance  talks  covering 
the  main  stages  in  the  successful 
acquisition  and  implementation  of  small 
business  computers;  guidance  clinics  at 
which  computer  problem  may  be 
discussed  with  an  impartial  adviser, 
and  a  guidance  package  comprising  a 
manual  covering  the  steps  involved 
with  computerisation  and  assistance  by 
an  NCC  adviser.  Details  from  NCC, 
Oxford  Road,  Manchester  Ml  7ED.  ■ 

President's  refit 

Continued  from  p446 

the  control  of  one  of  Mr  Sharpe's 
senior  staff,  who  is  also  responsible 
for  OTC  buying.  A  fresh  set  of  staff 
(a  pharmacist  plus  three  assistants) 
work  each  evening  6-8pm. 

Another  feature  Mr  Sharpe  has 
developed  is  to  provide  all  the  female 
staff  (even  part-time)  with  two  made- 
to-measure  matching  dress /overalls. 
This,  he  believes,  adds  considerably  to 
the  professional  atmosphere  of  the 
pharmacy. 

The  staff  have  given  a  vote  of 
approval  to  the  refitted  premises  but 
the  considerable  investment  will  only 
be  recouped  if  the  customers  are 
similarly  enthusiastic.  Mr  Sharpe 
derives  much  encouragement  from  the 
fact  that  takings  fell  very  little 
during  the  15  weeks  of  building  and 
fitting  out.  But  the  final  word  should 
go  to  a  customer  Who  entered  during 
C&D's  visit.  Commenting  "Good,  they 
haven't  moved  the  prescriptions",  she 
spotted  the  Editor's  notebook  and 
nodded  towards  the  shelves.  "Nice, 
isn't  it",  she  said.  ■ 
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2-2  MILUON. 
GONE  LIKE  MAGIC. 


AND  MORE  TO  COME 


Dry  Magic  sold  over  two  million 
packs  in  five  months. 

In  a  word,  a  sell  out. 

Now  we're  happy  to  announce  the 
big  autumn  sell-in. 


Another  £250,000  advertising 
campaign. 

And  plenty  of  satisfied  customers. 

Dry  Magic  works  for  housewives. 
Make  sure  it  works  for  you. 


BEECHAM  KNOW  HOW  TO  MARKET AIRWICK  KNOW-HOW. 


CARPET 
AND ROOM 
ESHENE 


NOW  FOR  ANOTHER 
REAL  SHAKER. 


We  revolutionised  the  carpet 
cleaner  market. 

And  to  show  we  really  mean 
business,  we're  completing  the 
treatment  with  Carpet  Fresh ...  a  new 
product  that  freshens  the  whole  room 
by  eliminating  carpet  odours. 


Naturally  Carpet  Fresh  can  expect 
the  same  treatment  that  took  Dry  Magic 
sales  from  zero  to  £2.0  million  in  five 
months. 

A  £1  million  launch  budget 
including  big  TV. 

Airwick's  great  reputation. 


And  the  best  formulation  money 
can  buy. 

"Absolutely  fantastic' 

"It  is  all  that  you  claim!' 

The  consumers  said  it  about  Dry 
Magic,  and  they'll  say  it  about  Carpet 
Fresh.  So  will  you. 


BEECHAM  KNOW  HOW  TO  MARKET  AIRWICK  KNOW-HOW. 


BP  CONFERENCE 


Elderly  most  likely 
to  receive  scripts 
with  poor  directions 

Almost  a  third  of  prescriptions  taken  for  dispensing 
to  a  Bedfordshire  pharmacy  contained  inadequate 
directions,  according  to  a  survey  that  was  to  be 
presented  at  the  practice  research  session  on 
Wednesday,  after  C&D  went  to  press.  The  survey 
was  one  of  seven  papers  submitted  for  the  C&D 
Conference  Medal  and  Award,  with  the  winner  being 
announced  later  in  the  week. 


The  elderly  stand  the  highest  chance 
of  receiving  inadequately-written 
prescriptions,  concluded  Mr  L. 
Robertson,  Luton,  after  a  survey  of 
13,702  prescribed  items. 

Such  patients  are  the  most  likely  to 
be  receiving  multiple  medication,  the 
most  likely  to  be  confused  both 
naturally  and  artificially,  and  the  most 
likely  to  forget  both  previous  dosage 
and  verbal  instructions.  "In  short,  the 
group  most  in  need  is  served  the 
worst,"  Mr  Robertson  commented. 

Overall,  67.2  per  cent  (8,185)  of 
prescriptions  contained  adequate 
directions  and  on  32.8  per  cent  (3,996) 
the  directions  were  absent  or  Inadequate. 
1,521  items  were  excluded  from  this 


When  37  Edinburgh  GPs  were  asked 
what  they  thought  of  their  local 
pharmacists,  28  said  their  relationship 
was  "excellent",  the  rest  "good"  and 
34  agreed  with  the  statement  that 
pharmacists  saved  them  a  lot  of  work. 
One  did  not  know. 

The  survey  was  carried  out  by 
B.  G.  Townsend  and  A.  Berrie, 
Heriot-Watt  University  department  of 
pharmacy.  Only  one  GP  wanted  a 
reduction  in  counter  prescribing,  25 
wanted  it  to  remain  constant,  the  rest 
wanted  it  to  be  extended,  with  one 
saying  it  should  be  greatly  extended. 

The  GPs  tended  to  consult  MIMS 
(14)  or  the  Data  Sheet  Compendium 
(12)  rather  than  the  pharmacist  (7)  as 
a  source  of  pharmacological 


total  as  not  requiring  instructions. 

Of  the  items  exempt  from 
prescription  charges,  35.9  per  cent  were 
inadequately  written.  When 
prescriptions  for  children  were 
excluded,  the  proportion  of 
inadequately-written  items  for  the 
elderly  rose  to  about  45  per  cent. 

Analysis  of  a  sample  of  1,417 
inadequately-written  items  showed  that 
over  22  per  cent  were  for 
benzodiazepines,  barbiturates  and  other 
tranquillisers — "a  sobering  thought 
indeed,"  Mr  Robertson  said. 

The  doctors  concerned  are  being 
invited  to  comment  on  the  survey's 
findings. 


information  but  another  25  said  they 
would  consult  a  pharmacist  if  one  were 
easily  available. 

The  GPs  were  shown  a  list  of 
infections — of  the  urinary  tract,  throat, 
ear,  respiratory  tract,  and  skin — and 
asked  which  they  would  allow  a 
pharmacist  to  diagnose;  35  per  cent 
would  allow  the  diagnosis  of  all  the 
complaints,  and  30  per  cent  would 
not  allow  diagnosis  of  any.  Ten  would 
let  a  pharmacist  prescribe  an 
antibiotic,  24  would  trust  a  pharmacist 
to  take  a  blood  pressure  reading  and 
28  were  in  favour  of  a  restricted  list  of 
Prescription  Only  medicines  for 
pharmacists  to  prescribe. 

The  authors  concluded  that  the 
survey  cannot  support  the  view  that 


NEWCASTLE  UPON  TYNE 


PRACTICE  RESEARCH 

GPs  have  no  confidence  in  the 
diagnostic  and  prescribing  abilities  of 
pharmacists.  They  were  also  surprised 
to  find  that  as  many  as  89  per  cent 
would  agree  to  the  publication  of  an 
instruction  manual  for  patients  on  the 
treatment  of  common  ailments. 

Savings  from 
a  hospital 
formulary 

Introduction  of  a  "District  drugs 
guide"  into  the  Westminster  and  St 
Stephen's  hospitals  has  led  to 
considerable  discussion  between 
pharmacists  and  clinicians  concerning 
the  choice  of  drug  therapy. 

Although  the  financial  benefits  have 
not  yet  been  assessed,  savings  in  drug 
spending  are  expected  to  more  than 
compensate  for  the  costs  of  producing 
1,000  guides,  according  to  A.  R. 
Wilson,  Kensington  and  Chelsea  and 
Westminster  AHA  therapeutics 
department. 

The  guide,  an  extension  of  the 
Westminster  Hospital  Formulary  used 
between  1972-79,  contains  information 
on  a  restricted  list  of  medicines 
selected  after  discussion  with 
consultants.  Doctors  are  telephoned 
when  non-guide  drugs  are  prescribed 
and  alternatives  suggested.  The  number 
of  non-guide  prescriptions  presented 
for  dispensing  fell  by  60  per  cent 
within  four  months  and  the  scheme 
has  stimulated  a  more  rational  self- 
audit  of  prescribing  habits.  ■ 


GPs'  views  on  pharmacists 
and  their  prescribing 
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over  92%  of  our 
support  tights  are 

rejected  by  the 

average  woman 

and  that  makes 
us  very  happy... 


why  are  we  so  happy? 


In  any  one  size  of  House  of  Lastonet  full  support  tights  we  offer 
13  variations  of  support  strength/fabric  weight,  colour  and  style. 

Every  time  a  woman  selects  a  pair  of  our  tights  she  will  have 
chosen  that  pair  in  preference  to  the  other  12  variations  in  the  given 
size  (rejecting  92.31%  of  our  range  to  be  precise). 

That's  why  we  are  so  happy — we  know  the  House  of  Lastonet 
range  is  spoiling  her  for  choice. 


To  us  at  House  of  Lastonet,  there  is  no  such  thing  as  an  average  woman,  for 
although  we  classify  size  groupings,  we  realize  that  every  woman  has  her  own  individual 
requirements  when  it  comes  to  the  degree  of  support,  fabric  weight,  colour  and  style. 
Therefore  we  provide  her  with  a  comprehensive  range  from  which  she  can  exactly  match 
her  needs 

To  our  way  of  thinking  this  enables  her  to  choose  her  tights  in  much  the  same 
way  as  she  would  choose  her  perfume — one  for  general  or  daytime  wear  and  one  with 
something  a  little  extra  for  evenings  or  those  special  occasions  when  she  needs  to  be  at 
her  best.  Naturally  we  consider  the  needs  of  expectant  mothers  whom  we  feel  should  be 
similarly  spoilt  for  choice. 

We  know  from  our  own  figures  that  the  volume  of  tights  sales,  particularly 
through  Retail  Chemists,  is  increasing  and  as  one  of  the  most  experienced  specialist 
manufacturers  in  this  country  we  feel  it  is  important  for  you  to  be  well  informed  about 
House  of  Lastonet  hosiery.  Therefore,  we  would  like  to  take  this  opportunity  to  bring  you 
right  up  to  date  on  our  full  support  tights  by  briefly  listing  the  more  popular  brands  in  our 
stock  range 


LIGHTWEIGHT  SUPERFINE  NYLON  ELASTIC  YARN  TIGHTS  AND 
MATERNITY  TIGHTS 

A  range  of  super-lightweight  full  support  tights  for  every  occasion 


LIGHTWEIGHT  NYLON  ELASTIC  YARN  TIGHTS 

For  every  day  wear  or  where  firmer  support  is  desirable. 


70  DENIER  SHEER  LYCRA  TIGHTS  AND  MATERNITY  TIGHTS 
Sheer  fashion  hosiery  for  light  support. 


FOR  MORE  DETAILED  INFORMATION  SEE  BACK  PAGE 


TIGHTS 


LIGHTWEIGHT  NYLON  ELASTIC  YARN  TYPE  B  (Superfine) 

Made  to  the  same  fabric  specification  as  Lastolita  NHS  stockings,  these  super-lightweight 
tights  give  support,  looks  and  comfort.  Ideal  for  evening  wear  and  special  occasions.  Fitted 
with  soft  pantie  section  for  maximum  comfort.  Colours  Dawn,  Dusk  and  Black  In  3  standard 
sizes  Small,  Medium  and  Large  plus  3  sizes  Small,  Medium  and  Large  for  the  fuller  figure. 

MATERNITY  TIGHTS 

Made  to  the  same  specification  as  Lastolita  tights  with  an  expanding  front  panel  to  give  firm 
comfortable  support  or  with  an  adjustable  waistband  Colours  Dawn  and  Dusk  in  sizes 
Small,  Medium  and  Large 


TIGHTS 


LIGHTWEIGHT  NYLON  ELASTIC  YARN  TYPE  A 

Made  to  the  same  fabric  specification  as  Lastofine  NHS  stockings,  these  lightweight  tights 
are  ideal  for  every  day  wear  Fitted  with  soft  pantie  section  for  maximum  comfort.  Colours 
Dawn  and  Dusk  in  sizes  Small,  Medium  and  Large. 


TIGHTS 


SHEER  LYCRA 

These  superfine  70  denier  Lycra  support  tights  are  indistinguishable  from  fashion  tights  and 
the  fabric  has  the  stretch  and  support  qualities  associated  with  elasticated  fabrics  Sheer 
fashion  tights  giving  lightweight  support  for  every  occasion.  Fitted  with  special  micromesh 
pantie  section  and  integral  waistband  for  maximum  comfort.  Colours  Dawn  and  Dusk  in 
sizes  Small,  Medium  and  Large 


Sponge* 


MATERNITY  TIGHTS 


Made  to  the  same  specification  as  Spanflex  tights  with  an  expanding  front  panel  to  give  firm 
comfortable  support  Colours  Dawn  and  Dusk  in  sizes  Small,  Medium  and  Large 


To  keep  you  right  up  to  date  we  have  introduced  a  comprehensive  information  pack  covering 
all  styles,  NHS  and  fabric  specifications,  colours  and  size  options  clearly  set  out  for  your  fast 
and  easy  reference.  If  you  haven't  yet  had  your  copy  just  mail  the  coupon  and  we  will  send 
a  copy  by  return. 


f4Ato*te£ 


To:  Michael  Coley,  Marketing  Manager, 

House  of  Lastonet,  Cam  Brea,  Redruth,  Cornwall.  Tel:  Camborne  (0209)  714141 

SpJb  he.  A  cafy  of-  Y<suR  iufb~PACK. 


Q 

08  Name  . . 

O 

„  Address 


Andrex  goes  a  very  long  way. 

Andrex  is  an  inter-planetary  toilet  tissue.  Last  year  Andrex 
sold  so  much  that  its  accumulated  length  was  over  9,000,000 
miles.  That's  enough  to  go  to  the  moon  and  back  18  times. 

Whichever  way  you  look  at  it,  Andrex  is  currently 
outselling  its  nearest  competitor  by  more  than 
three  to  one. 

Andrex  sales  continue  to  shine,  and 
remain  light  years  ahead  of  the  competition.  [^JQjJj^jH 

Soft,  strong  and 
nine  million  miles  long. 


Andrex is  a  Bowater  ♦  Scott  quality  product. 
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BP  CONFERENCE 


Blood  pressure  monitoring  by 
pharmacists  worries  doctors 


Blood  pressure  measurement  by 
pharmacists  can  provide  a  useful 
service  in  detecting  hypertensive 
patients.  A  pilot  study  by  C.  Edwards, 
University  of  Aston  pharmacy 
department,  revealed  that  most 
members  of  the  public  found  such  a 
service  acceptable,  but  the  reaction 
from  doctors  was  mixed — some  were 
enthusiastic  while  others  were  so 
alarmed  that  many  pharmacists 
withdrew  from  the  study. 

Nine  West  Midlands  pharmacists 
took  part.  They  attended  two  university 
sessions  to  learn  how  to  take  blood 
pressure  measurements  and  displayed  a 
discrete  notice  in  their  pharmacies 
about  the  study.  Sphygmomanometer 
readings  were  taken  of  individuals  who 
requested  the  service  or  who  were 
approached  by  the  pharmacist.  Those 
with  abnormal  readings  were  asked  to 
return  to  the  pharmacy  at  a  later  date 
for  a  further  measurement;  if  still  high, 
patients  were  referred  to  their  doctors. 
The  limits  of  normotension  were  set 
at  the  high  end  of  the  range  to  prevent 
undue  alarm  in  patients  who  might  be 
borderline  cases  and  to  avoid  an 
unnecessary  workload  on  the  GPs. 

Of  the  160  subjects  investigated,  144 
requested  measurement  without  being 
approached  by  the  pharmacist.  Eight 
were  referred  to  their  doctors,  who 
diagnosed  hypertension  in  six  cases. 
Eleven  patients  were  already  being 
treated  for  hypertension,  of  which  two 
had  a  high  reading.  136  of  the  139 
patients  who  completed  a  questionnaire 
said  they  were  in  favour  of  the  service. 

Veterinary 
opportunities 

Researchers  at  Aston  University's 
department  of  pharmacy — M.  H. 
Jepson,  Helen  Richardson,  R.  J. 
Sawyer,  R.  Best  and  B.  G.  Spencer — 
have  assessed  the  trends  in  farm 
livestock  management  and  its 
implications  for  pharmacy. 

Fifty  farmers  around  Chesterfield, 
Derbyshire,  and  Lichfield,  Staffs,  were 
asked  about  the  incidence  of  disease 
in  their  cattle,  pigs  and  sheep,  and 
what  prophylactic  measures  and 
treatment  were  used.  The  authors 
concluded  that  pharmacists,  preferably 


working  with  vets,  could  contribute 
towards  improving  animal  health  in  the 
following  areas — control  of  internal 
and  external  parasites,  foot  rot  and 
mastitis;  vaccination  programmes, 
especially  for  sheep;  and  avoidance  of 
mineral  deficiency  diseases. 


Computer  codes 


Support  for  a  common  computer  code 
for  pharmaceutical  products  came  from 
Dr  G.  Geddes,  unit  for  research  into 
drug  usage,  Heriot-Watt  University 
department  of  pharmacy. 

He  examined  the  variety  of  codes 
available,  including  those  used  by  the 
C&D  Price  List,  Unichem,  Boots, 
Vestric  and  the  Department  of  Health. 
The  Prescription  Pricing  Authority 
has  devised  a  three  level  item  code 
structure  that  could  cover  14  of  the  15 
codes  studied.  Dr  Geddes  did  not 
recommend  that  users  abandoned  their 
own  "tried  and  tested"  methods  but 
suggested  that  they  used  a  common 
code  for  translation  purposes  in  making 
the  most  of  the  information  available. 

Pharmacy 
distribution 

Regular  monitoring  of  the  number  of 
premises  from  which  doctors  practise 
and  the  extent  to  which  they  are  used 
is  necessary  to  support  planned 
distribution  of  pharmacies,  according 
to  S.  I.  Benrimoj,  T.  G.  Booth  and 
I.  F.  Jones,  Bradford  University 
practice  research  unit. 

This  information,  rather  than  data 
on  the  number  of  GPs  and  their 
distribution  in  groups,  is  more  relevant 
to  the  pharmaceutical  profession  yet 
is  sadly  lacking.  The  researchers 
predicted  a  continuing  trend  towards 
group  practices  but  added  that  a  direct 
relationship  of  pharmacy  closures  with 
this  increased  practice  size  has  not 
been  supported  by  facts.  By  1985, 
single-handed  practices  are  likely  to 
account  for  over  10  per  cent  of  all 
practitioners  (nearly  16  per  cent  in 
1978)  and  groups  of  six  or  more  GPs 
may  account  for  14.6  per  cent  (10.4 
per  cent  in  1978).  ■ 
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Plant  secondary 
compounds 

Research  >on  plant  secondary 
compounds  could  be  potentially 
important  in  identifying  medically 
useful  plants. 

Secondary  compounds  are  chemicals 
such  as  alkaloids  which  are  no't 
considered  essential  for  the  survival  or 
reproduction  of  the  plant.  They  are, 
however,  controlled  genetically  and 
catalysed  by  enzymes  so  must  be  there 
for  a  specific  reason.  Dr  Peter 
Waterman,  phytochemistry  research 
laboratory,  department  of 
pharmaceutical  chemistry,  University  of 
Strathclyde,  explained  :in  the  first 
science  award  lecture  the  research  his 
laboratory  is  carrying  out  into  the  role 
of  such  compounds. 

Some  could  have  a  defence  role  in 
protecting  the  plant  from  herbivores 
and  other  predators.  For  the  past  five 
years  the  laboratory  has  been  working 
with  ecologists  in  forest  areas  of 
Uganda,  Cameroun  and  India  to  see 
how  animals  are  affected  by  the 
secondary  compounds  in  the  plants  they 
eat.  Preliminary  results  suggest  that  this 
anti-herbivore  theory  holds  for  certain 
classes  of  secondary  compounds,  which 
may  influence  animals'  food  choice. 

Their  concentration  is  affected  by 
factors  such  as  climate  and  type  of 
soils,  factors  which  could  have 
important  implications  for  conservation. 

Groups  of  allied  plants  often 
specialise  in  the  production  of  related 
secondary  compounds  so  in  theory, 
according  to  Dr  Waterman,  chemical 
taxonomy  can  be  used  to  predict 
which  plants  could  yield  medicinally 
useful  compounds  although  in  practice 
this  only  applies  at  certain  levels  of 
classification,  for  example,  family  level 
and  above. 

Dr  Waterman  told  C&D  it  was 
significant  that  such  work — involving 
several  other  professions — was  being 
done  at  a  school  of  pharmacy,  proving 
that  a  pharmaceutical  training  could 
"hold  its  own"  in  such  areas.  ■ 
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"It's  all  lies.  Body  Mist  aren't  actually 
;iving  away  an  extra  25%  free  on  roll-ons 
nd  aerosols.  I  know  it  says  we  are  on  the 
>acks,  but  that's  a  mis-print." 

"Mind  you,  it's  not  a  bad  idea.  I  mean 
hat  sort  of  promotion  always  boosts 
ales.  And  anyway,  it's  not  my  fault  if 
ome  blighter  in  packing  accidentally  put 
5%  extra  in.  Oh!  What  a  give-away" 

BEECHAM  TOILETRIES 
won'tgptkftontheshelf. 


I 


Sworitget  left  onthe  shel£ 


What  increases 
your  prof  it,looks 
good  and  costs  less 
year  after  year? 

Answer:  shopfitting  equipment  leased 
through  Showrax.  You've  probably  heard  of 
Showrax  as  part  of  the  Northfleet  Group-the 
market  leaders  in  shopfitting.  Now, 
Maidenhead  Finance  Limited  are  also  part  of 
the  Northfleet  Group.  This  enables  Showrax 
to  guarantee  leasing  finance  to  all  their 
credit  worthy  customers. 

We've  introduced  this  service  as  part 
of  our  policy  to  make  the  benefits  of  Showrax 
available  to  as  many  customers  as  possible. 
And  also  because  leasing  offers  you,  the 
retailers,  some  very  strong  benefits. 

The  first  concerns  capital  outlay.  You 
may  well  have  the  capital  to  buy  our  equip- 
ment outright.  But  you  may  well  be  able  to 
use  the  capital  more  profitably  in  other  areas. 
For  instance,  you  may  prefer  to  use  it  to 
increase  your  stock  after  your  refit.  That  way 
you're  likely  to  get  even  more  benefit  from 
your  Showrax  refit. 

And  if  you  don't  have  the  capital 
available  for  a  refit?  Well,  there's  no  other 
source  of  finance  where  you  can  be  sure  of 
absolutely  no  capital  outlay.  MFL  leasing 
finance  is  for  100%  of  the  invoice -so  there 
are  no  cash  flow  problems,  and  no  outlay, 
not  even  a  deposit. 

The  second  is  something  every 
retailer  knows  about- inflation.  Although  you 
obtain  the  use  of  the  equipment  immediately, 
payments  for  it  are  made  out  of'future  earn- 
ings. And  these  payments  are  a  guaranteed 
fixed  amount  so,  in  these  days  of  high 
inflation,  the  real  cost  to  you  falls  sharply 
each  year. 
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Third,  leasing  payments  are  tax  de- 
ductible. The  rental  you  pay  is  wholly  allowable 
as  a  business  expense,  so  the  gross  cost  is 
reduced.  The  exact  amount  depends  on  your 
rate  of  tax. 

Fourth,  Showrax  refits  have  proved 
themselves  again  and  again.  You  should  find, 
like  the  majority  of  our  customers,  that  your 
increase  in  profits  from  your  refit  will  more 
than  cover  your  leasing  payments.  So  you're 
not  only  building  up  your  business  and 
increasing  your  profits,  but  you  will  probably 
do  it  with  no  cash  outlay. 

Fifth,  Maidenhead  Finance  Limited 
are  a  well  established  leasing  company,  who 
specialise  in  leasing  to  Showrax  customers. 
They  combine  friendly  service  with  an 
understanding  of  your  problems  and  they 
work  with  speed  and  accuracy. 

Finally,  compare  our  rates  with  other 
forms  of  finance  and  you'll  see  we  offer  a 
really  fair  deal.  But  combining  the  expertise 
of  Showrax  and  Maidenhead  Finance  Limited 
means  more  than  that.  It  means  that  the 
Northfleet  Group  is  doing  everything  possible 
to  help  you  increase  your  profits. 

For  the  full  details,  contact  Steve  Lovett 
on  0474  60671. 


The  \  r-k 
Northfleet^1  *  / 
Group  *P^ai/ 


SHOWRAX 

TOWER  WORKS,  GRAVESEND,  KENT  DA11  9BE 
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How  pharmacy  might 
help  keep  patients 
out  of  hospital 

General  practice  pharmacists  have  little  time  available, 
with  their  present  remuneration,  to  do  more  than  just 
"push  out  the  pills",  believes  Mr  J.  D.  Cronin,  area 
pharmaceutical  officer,  Sefton  AHA.  During  Tuesday 
afternoon's  professional  session  he  argued  that  the 
Government  should  provide  more  resources  to  help 
pharmacists  care  for  patients  in  the  community  who 
might  otherwise  have  to  be  hospitalised.  An  extract  of 
his  paper  appears  below: 


Each  successive  government,  including 
the  present,  has  issued  guidance  and 
consultative  documents  emphasising  the 
need  for  diversion  of  resources  from  the 
acute  services  to  the  community 
services  to  ensure  that  all  patients 
receive  health  care  as  close  as 
possible  to  their  own  home,  family  and 
community.  The  type  of  patients 
treated  in  the  community  are  o'bviously 
not  the  acutely  ill  or  those  with 
complex  conditions  requiring  specialist 
expertise  and  the  use  of  special 
facilities.  They  are  the  occupants  of 
community  hospitals,  residential  homes, 
hostels,  nursing  homes  and  attenders  at 
day  hospitals  and  day  centres. 

They  include  the  mentally  ill,  the 
mentally  or  physically  handicapped,  the 
chronically  ill  and  the  dying.  One  could 
perhaps,  also  include  the  small  but 
vociferous  minority  who  are  demanding 
the  right  to  home  confinements  instead 
of  being  required  to  submit  to  what  they 
claim  are  the  indignities  of  the 
production-line  of  a  large  maternity 
hospital.  All  have  a  right  to  be  treated 
with  dignity,  the  right  to  life  as  an 
individual,  the  right  to  live  and  die  with 
dignity,  and  not  to  become  a  case-note 
number. 

It  could  be  argued  that  surely  these 
patients  would  be  better  cared  for  in 
hospital?  'No,  because  with  appropriate 
support,  advice  and  assistance  they  can 
remain  in  the  community,  which  is 
usually  their  wish.  Often  such 
individuals  are  in  hospital  for  treatment 
of  an  acute  condition  but  when  the 
condition  is  relieved  they  cannot  be 
discharged  because  of  a  lack  of 
community  support.  They  then 
transfer  to  a  long-stay  ward  and,  despite 


the  nursing  and  medical  care,  some 
literally  abandon  hope  and  die  when 
they  could  continue  to  have  a 
meaningful  life  back  in  the  community. 
Secondly  one  would  challenge  whether 
by  hospitalising  such  patients  we,  as  a 
nation,  are  getting  value  for  money. 

At  July  1980  prices,  a  week  in  a 
long  stay  hospital  for  the 
mentally  ill  cost  £140  and  for  the 
elderly  £160;  a  week  at  a  hospital 
for  convalescents  cost  £206  and  at  a 
hospital  for  acute  treatment  £402. 
Comparing  these  costs  with  a  week's 
full  board  at  a  hotel  or  holiday  camp 
(£80-£110)  may  be  we  should  hand  over 
to  the  leisure  industry  the  management 
of  long-stay  hospitals? 

Old  people  are  the  major  users  of 
the  health  and  personal  social  services; 
15  per  cent  of  the  population  is  over 
65,  of  whom  more  than  one-third  are 
over  75.  In  England  alone  this  amounts 
to  almost  7  million  people;  apart  from 
16,000  in  long-stay  hospitals,  there  are 
650,000  elderly  with  some  degree  of 
mental  infirmity  living  with  relatives  in 
sheltered  accommodation,  be  it  local 
authority,  voluntary  or  private. 

As  the  average  life  expectancy 
continues  to  rise  there  will  be  an 
increasing  number  of  elderly 
developing  medical  conditions  which 
will  require  treatment  with  drugs  and 
community  support.  Additional 
residential  homes,  community  hospitals 
and  day  centres  will  be  needed  each 
year  for  the  next  5  to  10  years  to  keep 
pace.  The  Government,  in  the 
consultative  document  "Priorities  for 
health  and  personal  social  services  in 
England,"  also  said  that  home  nursing, 
health  visiting,  home  help  services  and 
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home  meals  services  would  need  to  be 
expanded.  These  homes  and  services 
have  the  right  to  expect  a  complete 
pharmaceutical  service. 

The  pharmaceutical  needs  of  the 
community  are: —  supply  of 
medicaments;  advice  to  patients  and 
health  care  staff  on  medicaments; 
advice  to  social  services  departments 
and  area  health  authorities  on  safe 
storage  of  drugs  and  recording  of  their 
administration,  visits  by  pharmacists 
to  nursing  homes,  residential  homes  for 
the  elderly  to  monitor  medication; 
lecturing  to  community  nursing  staff  and 
social  services  department  staff. 

These  needs,  apart  from  basic 
supply,  are  generally  poorly  provided 
and  to  have  within  the  managed 
services  a  pharmacist  employed  solely 
for  such  duties  is  the  exception  rather 
than  the  rule,  despite  the  fact  that  in 
a  health  authority  area  there  could  be 
as  many  people  occupying  places  in 
community  homes  as  there  are  patients 
within  the  hospitals.  Within  Sefton 
Area  on  Merseyside  this  ratio  is  almost 
one  to  one. 

Inspection  Role 

A  Consultation  Letter  (M'LX  117) 
issued  by  the  Department's  medicines 
division  in  June  1979  gave  details  of 
proposed  regulations  to  be  made  under 
Section  66  of  the  iMedicines  Act  1968 
on  sale,  supply,  storage  and  safekeeping 
of  medicinal  products  in  hospitals, 
clinics,  nursing  homes  and  similar 
institutions.  "All  places  where  medicinal 
products  are  kept  in  a  hospital  shall  be 
inspected  at  intervals  of  not  more  than 
three  months  by  a  pharmacist  appointed 
for  the  purpose  by  the  governing  body 
or  person  in  control  of  the  hospital, 
after  consultation  with  the  registration 
authority." 

To  use  pharmacists  from  within  the 
managed  services  to  confirm  that  the 
health  and  local  authorities'  safe 
custody  requirements  are  being  met  is 
a  misuse  of  public  money  if  it  involves 
those  pharmacists  in  lengthy  journeys 
from  the  base  hospitals.  This  need  must 
be  met  by  the  general  practice 

Continued  on  p460 
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Keeping  patients 
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Continued  from  p459 
pharmacist.  If  hospital  wards  are 
visited  regularly  to  review  medication 
sheets  and  discuss  pharmaceutical 
problems  with  nursing  staff,  then  surely 
the  community  maintained  patient  is 
entitled  to  the  same  level  of  service  and 
perhaps  an  even  greater  level,  because 
the  ratio  of  nursing  staff  to  patient  is 
less  and  may  in  fact  be,  zero. 

How  will  the  appropriate 
pharmacist  be  chosen?  By  geography? 
By  competition?  What  will  be  the 
relationship  between  the  pharmacists  in 
the  managed  service  and  the  general 
practice  pharmacist?  It  will  be  the 
responsibility  of  the  health  or  local 
authority  through  its  pharmaceutical 
officer  to  provide  the  brief  to  which  the 
general  pharmacist  works  and  for  the 
officer  to  monitor  and  co-ordinate  on 
behalf  of  the  authorities. 

Where  is  the  money  to  come  from? 


Implementation  of  the  Government's 
philosophy  will  need  additional 
residential  homes,  nursing  homes,  etc, 
provided  before  there  can  be  a 
diversion  of  monies  from  the  acute 
hospital  services  to  the  community  care 
services,  but  to  provide  this  extra 
accommodation  will  demand  massive 
capital  expenditure  and  it  will  take  time 
before  the  revenue  savings — from 
community  care  rather  than  hospitals — 
appear.  It  is  now  and  in  the  immediate 
future  that  provision  of  pharmaceutical 
advice  to  such  places  is  needed. 

If  the  present  Government  would 
allow,  from  within  the  total  cash  limits 
needed  to  pay  for  the  community 
pharmaceutical  services,  a  diversion 
from  prescription  costs  to  consultancy 
fees  then  additional  pharmaceutical 
care  could  be  provided  to  the 
community  from  existing  resources. 
If  this  or  any  successive  government  is 


serious  about  improving  the  level  of 
provision  of  community  care  it  will 
certainly  have  to  pay.  Pharmacy  as  a 
profession  has  been  subsidising  the 
health  care  needs  of  this  nation  for  too 
long. 

During  the  discussion,  Miss  P.  M. 
Brook,  Bedfordshire  area 
pharmaceutical  officer,  said  that  a 
scheme  had  been  devised  in 
Hertfordshire  to  extend  the  advisory 
role  of  the  general  practice  pharmacist 
along  the  lines  Mr  Cronin  suggested. 
The  LPC  had  reacted  favourably  to  the 
scheme  which  she  hoped  would  soon 
be  put  into  practice  on  a  voluntary 
basis. 

Mr  T.  D.  Clarke,  RPhO  Harrogate, 
pointed  out  that  a  lot  of  the  work  in 
hospitals  had  been  in  developing  clinical 
pharmacy  and  that  community 
pharmacy  seemed  to  have  suffered.  He 
thought  some  education  programme  in 
community  pharmacy  for 
pharmaceutical  officers  would  be  useful 
and  that  they  could  also  work  with 
general  practice  pharmacists.  : 

Agreeing  with  this  suggestion,  Mr 
Cronin  said  there  was  a  staff  pharmacist 
for  community  services  in  his  region, 
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who  was  often  involved  in  lecturing  to 
women's  guilds,  mother  -and-baby 
groups  and  similar  organisations.  "Why 
shouldn't  this  be  a  role  of  the  general 
practice  pharmacist  ?"  he  asked,  as 
community  pharmaceutical  adviser. 

'Mrs  J.  C.  Hazelhurst.  a  general 
practice  pharmacist  from  Bradford, 
wondered  when  pharmacists  would  be 
able  to  make  Mr  Cronin's  proposed 
visits,  as  they  were  required 
to  be  on  their  premises  during  opening 


hours.  Would  the  remuneration  cover 
the  cost  of  a  locum?  Mr  Cronin  said 
ideally  a  pharmacy  should  'be  a'ble  to 
support  two  pharmacists  for  them  to 
carry  out  their  proper  role  in  the 
community.  However,  he  realised  that 
this  was  a  "pie-in-the-sky"  suggestion. 
In  practice,  he  thought  many  homes 
could  be  visited  in  the  morning  before 
work  or  at  lunch-time  if  the  pharmacy 
closed.  The  visits  would  not  be  time- 
consuming,  he  said,  if  regular.  ■ 


Eighty-plus  contributions 
for  science  sessions 


More  than  80  communications  were 
accepted  for  presentation  at  the 
science  sessions,  from  which  a  few 
of  general  interest  'are  reviewed  below. 

Several  papers  were  presented  last 
year  on  work  done  using  multiple 
emulsions.  N.  J.  Morris  and 
B.  Warburton  at  the  School  of 
Pharmacy,  London,  have 
manufactured  three^walled 
microcapsules  from  multiple  emulsion 
droplets.  Aqueous  polymer  solutions 
and  non-aqueous  polymer  solutions 
are  used  to  form  the  multiple 
emulsion.  If  a  volatile,  non-aqueous 
solvent  is  used,  this  can  be  removed 
by  evaporation  having  a  concentrated 


suspension  of  three-walled 
microcapsules.  Solutions  of  5  per  cent 
acacia  and  4  per  cent  polychloroprene 
in  xylene  have  been  used. 
The  levels  of  sodium  in  human  breast 
milk  are  being  measured  by  J.  Hall, 
pharmacy  department,  Sunderland 
District  General  Hospital  and 
J.  T.  Pearson,  school  of  pharmacy, 
Sunderland  Polytechnic.  A  sodium  ion- 
selective  glass  electrode  was  used  to 
measure  the  sodium  levels  and  the 
results  indicate  an  initially  high  level 
falling  as  lactation  proceeds.  The 
authors  say  because  high  intracellular 
sodium  is  a  predominant  feature  of 
hypertension,  the  initial  high  sodium 


levels  could  be  thought  due  to  a 
hypertensive  influence. 
A  series  of  compounds  with  potential 
analgesic  action  have  been  synthesised 
by  G.  H.  Dewar  and  colleagues  at  the 
school  of  pharmacy,  Bath  University. 
The  analgesics  are  based  on  the 
tropane  ring.  Previously,  analgesics 
related  to  pethidine  and  based  upon 
3-substituted  tropanes  have  been 
synthesised  and  activities  greater  than 
pethidine  have  been  reported.  This 
series  have  substituents  in  the 
6-position,  and  have  been  neglected 
before  because  of  synthetic  difficulties, 
particularly  on  scale-up.  At  Bath, 
they  have  managed  to  synthesise  these 
6-substituted  tropanes  and  obtain  a 
good  yield. 

Ranitidine  is  an  improved  H-recep'tor 
antagonist  with  greater  potency  and 
a  more  specific  action  than  cimetidine. 
Workers  at  Glaxo  Group  Research 
Ltd  have  found  that  ranitidine  can 
be  five  to  ten  times  more  potent  than 
cimetidine  in  inhibiting  gastric  acid 
secretion.  This  inhibition  is  not  a 
consequence  of  reduced  mucosal  blood 
flow — ranitidine  has  a  selective 
blocking  action  at  H,  receptors. 

Cimetidine  possesses  anti-androgenic 
activity  in  rat,  dog  and  man. 
Experiments  on  rats  and  dogs  have 
shown  than  even  excess  doses  of 
ranitidine  do  not  have  an  anti- 
androgenic  effect.  ■ 
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Ancient  art— 
modern  science 


Patient-orientated  pharmacy, 
computerisation  within  pharmacy 
practice,  and  continuing  education 
within  the  pharmaceutical  sciences 
were  singled  out  as  important  and 
critical  advances  in  the  new  role  of 
the  pharmacist,  by  Professor  P.  F. 
D'Arcy,  chairman,  Conference 
Science  Committee,  in  Tuesday's 
scientific  address. 

Speaking  about  the  metamorphosis 
of  pharmacy  from  an  art  to  a  science, 
Professor  D'Arcy  highlighted  these  in 
the  advancing  science  of  pharmacy. 
They  directly  contributed  not  only 
towards  the  greater  involvement  of 
pharmacy  in  patient  care  'but  also,  more 
importantly,  to  more  effective  and 
safer  drug  treatment. 

In  recent  years,  there  had  been  a 
tendency  to  orientate  general  practice 
pharmacy  towards  a  commercial  goal, 
he  said,  where  the  professional  service 
may  be  subsidiary  to  the  trading  and 
commercial  function.  The  undoubted 
role  of  the  pharmacist-educator  was 
not  to  remain  passive  in  accepting 
this  loss  of  professionalism.  A  widely- 
accepted  tenent  was  that  general 
practice  pharmacy  must  have  a 
professional  basis  of  the  pharma- 
ceutical sciences.  However,  it  seemed 
to  be  one  of  the  few  professions  which 
made  little  practical  use  of  scientific 
advances,  with  the  present  distributive 
role  of  the  pharmacist  not  geared 
towards  change  in  this  way.  Something 
radical  had  to  happen  if  general 
practice  was  to  survive  as  an  advancing 
and  science-based  profession. 


The  pharmacist's  full  role  in  the 
community,  for  which  he  was  trained 
and  equipped,  included  acting  as  a 
screen  in  primary  medical  care,  using 
patient  medication  records  to  ensure 
proper  compliance,  actively  counselling 
patients  on  medication,  and  monitoring 
patients  for  adverse  drug  reactions  and 
ensuring  OTC  medicines  would  not 
interact  with  those  prescribed, 
Professor  D'Arcy  said.  At  present, 
far  too  many  pharmacists  in  the 
community  and  in  hospitals  performed 
little  more  than  a  distributive  function. 

An  obvious  criticism  of  this  view 
was  that  the  pharmacist  had  to  earn 
a  living  within  the  NHS  framework, 
he  admitted,  and  then  went  on  to  say: 
"Most  certainly  and  emphatically  the 
decline  in  professional  status  of  the 
general  practice  pharmacist  is  a 
direct  result  of  contractor  service 
within  the  NHS.  The  first  major  step 
to  "clean-up"  pharmacy  must  be  to 
re-negotiate  the  NHS  contract  he 
said,  with  new  ways  of  reimbursement 
for  providing  a  complete  pharma- 
ceutical service  to  trie  community. 


Computers 


Computer  systems  could  be  used  as 
an  aid  to  stock-keeping  in  a  pharmacy, 
Professor  D'Arcy  said.  However,  to 
stop  there  would  merely  emphasise 
the  purely  distributive  function  of  the 
pharmacist.  There  was  a  wider  field 
of  interest  in  pharmacy  and  on  the 
continent  and  in  North  America, 
computers  were  being  tested  in 
prescription  processing,  drug 
dispensing,  checking  dosage  and  type 
of  medication,  and  checking  for  drug 
interactions.  He  then  described  some 
of  these  systems  and  pointed  out  that 
they  could  be  combined  into  one, 
relatively  cheap  system.  Central 


computer  facilities  could  be  shared 
between  groups  of  local  pharmacies 
and  in  the  absence  of  patient 
registration,  medication  records  could 
be  available  to  all  the  pharmacies 
within  a  district.  However,  more 
research  was  obviously  needed,  he 
said,  and  commended  a  recent 
suggestion  that  one  or  two  centres  of 
education  in  pharmaceutical 
computering  should  be  established. 

Tf  patient-orientated  pharmacy  was 
the  future,  and  if  computerisation  the 
tool  for  monitoring,  then  surely 
continuing  education  was  the  way  in 
which  the  pharmacist  could  prepare 
for  his  enhanced  role,  Professor 
D'Arcy  suggested.  The  ability  to 
communicate  must  become  an 
important  part  of  his  training  and  the 
whole  training  needed  to  shift  from 
a  physico-chemical  base  to  a  bio-social 
base.  It  was  little  use  keeping  patient 
records  and  using  sophisticated 
computer  systems  to  store  information, 
unless  professional  judgment  on 
interpreting  such  data  could  be  made 
and  communicated,  he  said.  Education, 
and  in  particular  continuing  education, 
must  be  the  solid  core  upon  which 
advances  in  practice  were  based. 

A  criticism  of  present  post- 
anal ificat  ion  education  progammes  was 
that  more  uniformity  in  content 
and  standard  was  required,  and 
uniform  objectives  should  be 
established.  The  discussions  about  a 
possible  College  of  Pharmacy  Practice 
might  include  a  supervisory  or 
monitoring  role  for  such  courses. 
Continuing  education  courses  must 
be  available  for  all  practising 
pharmacists,  at  no  financial  loss  to  the 
participants,  he  said,  with  perhaps 
some  incentives.  Practising  pharmacists 
should  also  be  assisted  to  enrol  in 
more  formal  higher  educational 
programmes1 — research  was  not  the 
sole  prerogative  of  the  academic  or 
industrial  worker,  nor  need  it  be  in 
a  laboratory.  There  was  much  interest 
for  the  researcher  in  pharmacy 
practice,  which  would  then  become  a 
modern  science  in  all  its  facets. 
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PRESCRIPTION  SPECIALITIES 


Spiroctan  tablets 
and  capsules 

Manufacturer  MCP  Pharmaceuticals 
Ltd,  Livingston,  West  Lothian. 
Description  Light-blue  coated  tablets 
marked  "BM  B2"  containing  25  mg 
spironolactone  BP;  green  coated  tablets 
marked  "BM  A8"  containing  50  mg 
spironolactone;  light  green  hard  gelatin 
capsules  marked  "BM  A7"  containing 
100  mg  spironolactone 
Uses  Treatment  of  congestive  heart 
failure,  essential  hypertension, 
idiopathic  oedema,  liver  cirrhosis, 
ascites  and  nephrotic  syndrome. 
Prevention  and  treatment  of 
peri-operative  primary  aldosteronism; 
diagnosis  and  treatment  of  primary 
aldosteronism  of  different  aetiology. 
Tn  hypertension  associated  with 
diabetes,  particularly  if  the  metabolic 
state  deteriorates  With  other  anti- 
hypertensive medication,  as  no 
metabolic  changes  occur  in  incipient 
or  overt  diabetes.  Spiroctan  may  be 
administered  in  combination  With 
more  proximally-acting  diuretics  to 
increase  diuresis  and  prevent  excessive 
potassium  loss 

Dosage  Adults  and  children  over  12 
years — adequate  maintenance  dose 
usually  50-200  mg  daily,  increased  to 
300-400  mg  daily  when  necessary. 
Children  under  12  years— «laily  dosage 
1 .5-3.0  mg  per  kg  body  weight. 
Spiroctan  tablets  and  capsules  should 
be  taken  with  fluid;  for  children  who 
cannot  swallow  solid  dose  forms  the 
tablets  may  be  crushed  and  taken 
with  food  and  drink.  When  daily 
dosage  does  not  exceed  200  mg  it  may 
normally  be  taken  as  a  single  dose. 
Tn  treatment  of  essential  hypertension 
and  of  oedema  of  varied  aetiology  the 
treatment  should  be  continued  for 
at  least  two  weeks  as  an  adequate 
response  may  not  occur  before  this 
time. 

Contraindications  Renal  failure,  acute 
renal  insufficiency  where 
hyperkalaemia  is  present,  and  in 
patients  hypersensitive  to 
spironolactone. 

Precautions  Potassium  supplements 
should  not  be  administered  with 
Spiroctan  except  initially  in  cases  of 
hyperkalaemia,  and  the  use  of  other 
potassium-sparing  diuretics  should  be 
avoided.  The  action  of  other  diuretics 
may  be  potentiated— the  initial  dose 
should  be  half  that  normally 
administered  and  the  dosage  adjusted 
to  the  patient's  needs.  Dosage  does 
not  generally  need  to  be  reduced  in 


hepatic  dysfunction;  however, 
patients  should  be  carefully  monitored 
as  hepatic  coma  may  be  precipitated 
in  susceptible  subjects.  Use  is  not 
recommended  during  pregnancy  or 
breast  feeding,  nor  in  women  who 
may  become  pregnant.  Periodic 
estimation  of  serum  electrolytes  is 
recommended. 

Side  effects  Adverse  effects  are 
infrequent  and  usually  mild  including 
drowsiness,  mental  confusion 
(especially  in  conjunction  with  alcohol) 
and  gastro-intestinal  effects.  Drivers 
of  vehicles  or  operators  of  dangerous 
machinery  should  be  warned  of  the 
effects  on  alertness.  Gynaecomastia 
may  occur  rarely  but  is  normally 
reversible  on  cessation  of  dosage. 
Very  occasional  alterations  in  voice 
pitch  occur  which  may  not  be 
reversible.  Occasional  reports  of  skin 
rashes,  breast  enlargement  and  nipple 
sensitivity. 

Toxic  effects  in  overdosage  are 
mainly  due  to  hyperkalaemia,  clinical 
symptoms  include  irregular  pulse, 
lassitude  and  muscular  weakness. 
It  may  be  difficult  to  differentiate  from 
hypokalemia.  Treatment  is  by 
cessation  of  therapy,  administration  of 
potassium-excreting  diuretics,  use  of 
ion-exchange  resins  etc. 
Packs  Spiroctan  25  packs  of  100 
(£6.72  trade)  and  500  (£31.82  trade); 
Spiroctan  50  pack  of '100  tablets 
(£12.95  trade);  Spiroctan  100  blister 
packs  of  28  capsules  (£7.05  trade). 
Supply  restrictions  Prescription  only. 
Issued  September  1980. 


Stilboestrol  cut 


Evans  Medical  will  be  discontinuing  all 
packs  of  products  containing 
stilboestrol  from  September  26.  The 
products  affected  are  stilboestrol 
tablets  uncoated  5mg,  25mg,  lOOmg, 
sugar-coated  lmg,  5mg  and  500mcg, 
and  stilboestrol  pessaries  500mcg. 
Evans  Medical  Ltd,  891  Greenford 
Road,  Greenford.  Middlesex.  ■ 


Larger  capsules 


Warner-Lambert  are  changing  the  size 
of  the  Benadryl  capsules  23mg  to 
facilitate  manufacturing  procedures. 
The  product  will  continue  to  be 
packed  in  Securitainers  which  will  be 
labelled  "The  capsule  size  has  been 
increased  and  may  therefore  appear 
to  be  partially  filled".  Parke-Davis  & 
Co,  Vsk  Road,  Pontypool,  Gwent.  ■ 


Long-term  pack 


Parke-Davis  are  introducing  a  100- 
tablet  pack  of  Ponstan  Forte  to 
provide  one  month's  supply  for  use  in 
chronic  arthritic  conditions.  The  pack 
has  the  Rheumapak  top  to  facilitate 
opening  by  patients  with  arthritic 
hands.  Trade  price  is  £5.58. 
Parke-Davis  &  Co,  Usk  Road, 
Pontypool,  Gwent  NP4  8YN.  ■ 


Production  ended 


Chymacort  ointment  has  been 
discontinued  and  all  outstanding  orders 
have  been  cancelled.  Armour 
Pharmaceutical  say  the  reason  is 
difficulty  in  obtaining  raw  materials 
for  production  of  one  of  the 
constituents.  Armour  Pharmaceutical 
Co  Ltd,  Hampden  Park,  Eastbourne, 
Sussex  BN22  8 AG.* 


Style  change 


Ortho  Pharmaceutical  are  changing 
their  house  style  for  product  packs, 
using  a  blue  diagonal  stripe  on  white 
ground.  The  first  existing  product  in 
the  new  style  is  Monistat  cream  and 
pharmacists  are  asked  to  rotate  stock 
since  old  packs  will  not  be  accepted 
for  credit.  Ortho  Pharmaceutical  Ltd, 
PO  Box  79  Saunderton,  High 
Wycombe,  Bucks  HP14  4HL.  ■ 


Bengue  lines  dropped 


Bengue  &  Co  Ltd  are  discontinuing 
their  ethyl  chloride  50ml  (general 
anaesthetic  use)  and  Metanium  powder 
lOOg.  Orders  will  be  processed  only 
while  current  stocks  last.  Bengue  &  Co 
Ltd,  St  Ives  House  St  Ives  Road, 
Maidenhead,  Berks  SL6  1RD.  ■ 


Apresoline  change 


Apresoline  25mg  tablets  are  being 
reformulated.  The  tablets  will  be  pale 
yellow,  sugar-coated  and  marked 
"CIBA"  on  one  side  and  "GF"  on 
the  other.  Active  ingredients  are 
unchanged.  Ciba  Laboratories, 
Wimblehurst  Road,  Horsham,  West 
Sussex  RH12  4AB.  * 
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LETTERS 


Fructose  in 
diabetes 


Your  report  (August  23,  p. 258)  on  the 
place  of  fructose  in  the  management  of 
diabetic  patients  was,  at  the  same  time, 
both  true  and  misleading  as  is  so  often 
the  case  when  one  attempts  to 
condense  a  complicated  subject  into  a 
headline. 

Good  diabetic  control,  it  is 
increasingly  realised,  is  extremely 
difficult  to  achieve.  In  the  case  of 
"juvenile"  or  insulin-requiring  diabetics 
it  depends  almost  exclusively  upon 
getting  the  insulin  dosage  and,  above 
all,  the  delivery  system  right.  In  the 
case  of  the  non-insulin  requiring, 
usually  obese,  diabetic  it  depends 
mainly  upon  adherence  to  a  calorie- 
controlled  diet  whether  it  be  it  has  a 
high-fat,  low  carbohydrate  content  (as 
used  to  be  advocated)  or  a  high 
carbohydrate,  low  fat  one  as  modern 
opinion  favours. 

The  problem  about  diabetic  diets  is 
that  very  few  people  stick  to  them. 
There  are  many  reasons  for  this  but 


amongst  the  most  important  is  the 
need  to  restrict  the  intake  of  sucrose  to 
such  an  extent  that  it  cannot  reasonably 
be  used  as  a  sweetener  in  diabetics' 
diets  and  consequently  the  need — now 
questioned — for  special  diabetic  foods 
which  set  the  diabetic  patient  aside 
from  the  rest  of  the  family.  Coupled 
with  this  is  the  relative  unpalatability 
of  most  "conventional"  diabetic  foods 
which  are  sweetened  with  sorbitol 
chosen,  in  the  past,  for  its  cheapness 
and  not  for  its  metabolic  properties. 

The  discovery  that  fructose  with 
about  four  to  six  times  its  sweetness 
and  a  much  nicer  taste,  could  be 
substituted  for  sorbitol,  at  very  little 
extra  cost,  has  made  it  possible  for 
diabetic  patients  to  eat  and  enjoy 
sweetened  foods,  jams,  marmalades, 
cakes,  biscuits,  and  even  soft  drinks — 
that  the  rest  of  the  family  are  more 
than  happy  with. 

Fructose  is  not — and  as  far  as  I  am 
aware  has  not  been — advocated  as  a 
"treatment"  for  diabetes  since  the 
introduction  of  the  insulin  era  though 
it  did  enjoy  a  modest  success  prior  to 
that  time  mainly  because  of  its 
antiketogenic  properties  which  it 
exercises  independently  of  insulin.  The 
heat  that  has  been  engendered  as  to 
whether  fructose  does  or  does  not 
require  insulin  for  its  complete 
metabolism  is  based  more  on  ignorance 
and  emotion  than  pragmatism  since 
no-one  in  his  right  mind  would  think 


of  treating  an  insulin-requiring  diabetic 
without  insulin  or  permit  a  non-insulin 
requiring  one  to  have  an  unlimited 
caloric  intake. 

Taken  in  perspective1,  as  the 
Drugs  and  Therapeutics  Bulletin 
article  you  cite  admits,  fructose  has  an 
important  place,  in  doses  of  up  to  60g 
or  so  per  day,  as  a  sweetener  in 
diabetic  nutrition.  By  encouraging 
adherence  to  a  properly  constituted 
diet,  it  may  also  actually  improve 
diabetic  control  in  addition  to 
improving  the  quality  of  her  life.  The 
same  cannot  be  said  of  sorbitol  whose 
use  as  a  "sweetener"  is  obsolete  and 
only  tolerated  by  diabetic  patients 
because  they  know  no  better  and  find 
informed  advice  difficult  to  obtain.  I 
believe  your  readers  are  in  a  unique 
position  to  provide  this  information. 
Vincent  Marks,  MA,  DM,  FRCP, 
FRCPath.  Professor  of  clinical 
biochemistry,  University  of  Surrey 
(1)  Marks,  V.  (1971)  Fructose  as 
sweetening  agent  in  normal  and 
diabetic  nutrition.  Acta  Diabetologica 
Latina,  8,  335-346. 

Health  centre  news 

■  South  East  Thames  RHA  has 

outline  plans  for  a  health  centre  at 
the  rear  of  30  Robin  Hood  Lane, 
Wal'dersla'de,  Chatham,  and  the 
borough  coundil  has  no  objections. 


DE-HOUSE  THAT  LOUSE! 


IN  THE  RIGHT  PLACE 

The  right  place  is  in  the  home  where  all  family 
contacts  can  be  treated  simultaneously. 
Treating  the  patient  alone  is  not  enough, 
because  head  lice  can  spread  rapidly  and 
easily  to  others. 


AT  THE  RIGHT  TIME 

The  right  time  is  the  evening  when  the  family 
are  together  and  *DERBAC  LIQUID  has  the 
whole  night  to  exert  its  full  effect. 


WITH  THE  RIGHT  PRODUCT 

The  right  product  is  *DERBAC  LIQUID  with 
Malathion.  It  contains  malathion  0.5%  the  most 
effective  anti-louse  agent  currently  available. 
*DERBAC  LIQUID  with  Malathion  is  non- 
inflammable  -  safe  to  use  in  inexperienced 
hands  and  where  a  fire  hazard  may  be  present. 
It  is  pleasant  to  use  causing  no  embarrassment 
to  the  user.   , 


USING  THE  RIGHT 
TECHNIQUE 

The  right  technique  is  to  cover  all  areas  of  the 
scalp,  and  to  massage  well  in  paying  special 
attention  to  hair  roots,  fringes,  partings  and 
behind  the  ears.  Leave  to  dry  naturally.  Wash 
with  a  bland  shampoo  and  comb  to  remove 

dead  eggs. 
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FOUR  SIMPLE 
TREATMENT  STEPS. 

FOUR  GIANT 
STRIDES  TOWARDS 

ERADICATION. 

DERBAC  LIQUID 

WITH  MALATHION 

-the  Family  Pack  for  the 
family  head. 

*DERBAC  Liquid  with  Malathion.  Warnings,  precautions.  Keep  out  of  the 
eyes  and  out  of  reach  of  children.  Do  not  treat  children  under  six  months  except 
on  medical  advice.  Clinic  workers  in  regular  contact  with  the  product  should 
wear  rubber  gloves.  For  external  use  only.  Do  not  use  more  than  once  a  week 
for  three  weeks. 

For  the  effective  treatment  of  pediculosis.  RL  0102/0005.  Further 
information  and  data  sheets  are  available  from  Bengue  and  Co.  Limited,  St.  Ives 
House,  St.  Ives  Road,  Maidenhead,  Berks. 

*DERBAC  is  a  trademark. 
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BUSINESS  NEWS 


Dixons  express  'cautious 
optimism'  for  Barclays 


Despite  rising  profits  for  Dixons 
Photographic,  as  a  group,  the 
pharmaceutical  division  made  losses 
in  excess  of  £|  million  against  a  profit 
in  the  previous  period  of  more  than 
£|m  {C&D,  August  9,  p210). 

Commenting  on  the  pharmaceutical 
divisions  results,  Mr  Stanley  Kalms, 
chairman,  says :  "...  we  have  faced 
serious  problems,  some  of  a 
management  nature  where  we  have 
made  errors  and  others  resulting  from 
deplorable  market  forces.  In  common 
with  our  competitors,  we  were  nearly 
powerless  between  the  forces  of 
monopoly  manufacturers  on  the  one 
hand  and  the  NHS  on  the  other". 

During  the  year  Dixons  withdrew 
from  pharmaceutical  retailing  and  say 
they  have  now  sold  most  of  the 
Westons  chain  profitably — only  27 
shops  were  still  trading  at  the  year 


end.  At  the  time  of  the  annual  report 
going  to  Press  nine  shops  remained  in 
their  hands  and  negotiations  for  the 
sale  of  these  were  in  "advanced  stages". 

Concerning  the  restructuring  of  the 
wholesaling  operation,  Barclays,  in 
which  the  28  depots  were  cut  to  12, 
Kalms  believes  the  operation  can  be 
profitable  and  while  expressing 
cautious  optimism  he  says  they  are 
determined  to  monitor  it  closely  and 
to  judge  its  progress  "against  strict 
investment  criteria". 

Total  sales  of  the  pharmaceutical 
division  for  the  year  end  April  26,  1980, 
were  up  slightly  to  £93. 2m  against 
£92.6m  in  the  previous  year.  A  pre-tax 
loss  of  £585,000  was  recorded 
compared  to  £831,000  profit  for  '78-79. 

Profit  before  tax  for  the  group  as 
a  whole  was  up  to  £10.92m  (£10.72m) 
on  a  turnover  of  £2 19m  (£207. 6m).  Mr 


Kalms  regards  this  performance  as 
satisfactory  and  is  convinced  that  the 
"established  and  proven  Dixon's 
formula  is  capable  of  being  successfully 
sustained  in  a  markedly  increased 
number  of  stores  throughout  the  'UK, 
at  least  to  double."  Dixons  currently 
have  225  retail  outlets,  and  their  film 
processing  division  has  grown  threefold 
in  the  past  three  years.  ■ 

Advanced  sterile 
unit  for  Crown 

One  of  the  most  advanced  sterile 
production  units  in  the  country  was 
opened  last  week  at  Crown  Chemical 
Co  Ltd's  site  in  Lambhurst  Kent. 
The  unit  consists  of  five  sterile  rooms 
fed  at  differential  pressure  with  the 
air  changing  every  minute. 

At  the  opening — performed  by 
Professor  J.  O.  L.  King,  president  of 
the  Royal  College  of  Veterinary 
Surgeons — Mr  William  Montagu, 
chairman,  said  this  expansion  in  a 
time  of  recession  was  a  sign  of 
confidence  in  Crown  and  its  future. 
Among  the  other  guests  were  Denis 
Thatcher,  MBE,  and  local  MP, 
Patrick  Mayhew.  ■ 

More  Business  News  overleaf 


Cuxson 
Gerrard 


PHARMACEUTICAL  SPECIALITIES 
&  SURGICAL  DRESSINGS. 


Stocks  available  from  all 
leading  Wholesalers ! 


AND  DIRECT  FROM  CUXSON,  GERRARD  &  CO.  (I. M.S.)  LTD. TEL:  021-552  1355. 
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Business  News 

Continued  from  previous  page 

Chubb  to  stop 
producing 
cash  registers 

Chu'bb's  are  to  stop  producing  cash 
registers  because  a  drop-off  in  orders 
has  left  them  with  only  a  5  per  cent 
share  of  the  UK  market.  Total 
redundancies  in  the  firm  will  top  500. 

In  1976  the  company  took  over 
Gross,  which  then  had  a  market  share 
of  some  22  per  cent,  but  was  not 
economically  strong.  Moreover,  the 
new  part  electronic,  part  mechanical 
register  that  Chubb  inherited  from 
Gross  never  functioned  properly  and 
they  admit  that  their  own  electronic 
models  have  had  "one  or  two 
problems"  especially  at  the  top  end 
of  the  range. 

Mr  Egar,  chairman  of  Chubb 
Cash  Ltd,  strongly  emphasised  to 
C&D  that  the  company  would  continue 
to  maintain  all  machines  and  that  the 
field  service  would  continue  along 
with  the  service  department  at  their 
Brighton  headquarters,  where  he 
assured  us  their  is  an  adequate  supply 
of  spares. 

The  POS  system,  Datatroll,  made  in 
the  US  and  marketed  in  the  UK  by 
Chubb,  will  no  longer  be  sold  by  them, 
but  again  all  maintenance  and 
servicing  of  existing  systems  will  be 
continued  by  the  company.  ■ 


Scherer  invest  £8m. 


The  US  company,  R.  P.  Scherer,  are 
closing  their  gelatin  capsule 
manufacturing  plant  at  Slough,  but 
investing  £8  million  in  a  new  factory 
at  Swindon,  Wiltshire. 

As  the  largest  gelatine  capsule 
manufacturer  in  the  world,  they 
envisage  a  steep  increase  in  exports  of 
their  products  over  the  next  five  years 
— currently  the  UK  subsidiary  exports 
around  a  third  of  its  output. 

The  closure  of  the  Slough  facilities 
Will  mean  the  loss  of  some  220  jobs, 
but  the  Swindon  plant  will  employ  200, 
rising  to  300.  ■ 


NCR  study  tour 


NCR  are  organising  a  retail  study  tour 
to  the  US  to  examine  the  distribution 
industry's  latest  merchandising, 
marketing  and  management 
techniques.  The  tour,  departing  on 
November  9  and  returning  on 
November  17,  will  include  seminars 


and  visits  to  superstores,  speciality 
department  stores,  home  improvement 
centres  and  outlets  stores  in  Orlando 
and  Miami.  A  selection  of  businesses 
illustrating  the  latest  trends  and 
developments  in  the  industry  are  also 
included  in  the  itinerary. 

The  tour  cost  is  £678  per  person 
which  includes  air  travel  from  London 
to  Orlando  to  Miami  to  London  With 
accommodation  in  first  class  hotels 
as  well  as  baggage  handling  at  airports 
and  hotels,  transfers  between  airports 
and  hotels  and  coach  travel.  Some 
meals  are  included.  For  further  details 
contact  Gordon  Maklns,  NCR  Ltd, 
206  Marylebone  Road,  London 
NW1  6LY  ^telephone:  01-388  8599).  ■ 


R&C  down  £2.45m 
at  half  year 

The  interim  statement  from  Reckitt  & 
Colman  reports  the  UK  pharmaceutical 
division  again  achieved  a  significant 
increase  in  both  OTC  and  prescription 
products,  but  its  profit  was  absorbed 
by  high  costs — particularly  those 
relating  to  research  and  development 
and  to  the  cost  of  overseas  registration. 

World-wide  sales  of  all  products  rose 
10  per  cent  to  £375  million  for  the 
half  year  to  June  28  1980,  with  trading 
profit  up  5  per  cent  to  £29. 73m.  But 
R&C  blame  a  £2.45m  drop  in  pre-tax 
profits — to  £22. 76m — on  the  cost  of 
their  investment  programme  and 
higher  interest  charges. 

Mr  J.  A.  S.  Cleminson,  chairman, 
declined  to  make  a  forecast  concerning 
the  results  for  the  next  six  months 
because  of  "difficult  world  economic 
conditions,  combined  with  the  current 
uncertainty  in  exchange  rates".  ■ 


UG  lay-off  more 


United  Glass,  who  have  already  laid 
off  700  of  their  10,500  workforce,  have 
issued  redundancy  notices  to  a  further 
582  process  workers  and  are  to  close 
one  of  their  eight  factories. 

The  company  also  says  they  will 
introduce  temporary  lay-offs  affecting 
367  jobs,  to  take  effect  in  nine  weeks. 

Blaming  the  lay-offs  on  the  low 
demand  for  glass  bottles  and  jars,  the 
plant  facing  closure  is  at  Brimsdown, 
Enfield,  where  60  people  will  lose  their 
jobs.  The  factory  makes  special  bottles 
for  the  wholesale  whisky  trade.  An 
additional  reason  for  the  closure  is 
that  the  plant  was  not  fully  automatic, 
and  its  work  will  be  transferred  to 
more  modern  factories. 

A  company  spokesman  told  C&D 
that  demand  for  glass  containers  in  the 
pharmaceutical  trade  was  "similarly 
down."  ■ 


Only  the  second  of  its  type  to  go  into 
service  in  the  UK,  this  Strunck  ampoule 
washing  and  filling  line  is  now  fully 
operational  at  the  Wrexham  Clwyd  plant 
of  Weddel  Pharmaceuticals  Ltd.  Supplied 
by  Robert  Bosch,  the  line  can  handle 
8,000  x  1ml  ampoules  per  hour  and 
Weddel  claim  that  the  level  of  ampoule 
rejection  will  fall  by  some  60  per  cent 


Briefly 


■  Warner-Lambert  (UK)  Ltd:  The 

Carfin  distribution  depot,  Motherwell 
will  be  closed  September  29-30  and  not 
as  previously  stated. 

■  Norgine  Ltd's  head  office  telephone 
number  at  59  High  Holborn,  London, 
is  now  01-405  3151.  The  telephone 
number  of  the  order  office  remains  the 
same. 

■  Beautisales  Ltd  are  moving  their 
offices  and  showroom  to:  65  Leverid'ge 
Road  and  Mews,  London  NW6  2DR 
(telephone  01-624  1823)  as  from 
October  1. 

■  U.G.  Closures  &  Plastics  Ltd  are 

moving  their  head  office,  to  Staines, 
as  from  Monday,  6  October.  The 
offices  are  at  Thames  Side  House, 
South  Street,  Staines,  Middlesex 
TW18  4PY  (telephone:  Staines  51371. 
telex:  27489). 

■  Guinness  Peat  Group:  Trading  profit 
of  the  chemicals  division — which 
includes  LPC  chemicals  and  Dyer, 
Regent  Laboratories,  New  Era  and 
Willows  Francis — fell  from  £l.lm  to 
£309,000  for  the  year  ended  April  30 
1980. 

■  Nurdin  &  Peacock  Ltd's  turnover 
for  the  half  year  to  June  28  1980 
reached  £157. 5m  (£129.8)  with  a 
trading  profit  before  tax  of  £2. 7m 
(£2. 3m).  The  company  say  they  expect 
their  next  new  branch,  at  Cardiff, 

to  be  open  in  the  first  half  of  1981 
and  a  site  has  been  purchased  between 
Coventry  and  Nuneaton.  ■ 
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Appointments 


MARKET  NEWS 


■  Bayer  UK  Ltd:  Mr  Robin  Morriss 
is  appointed  to  the  new  post  of 
national  accounts  manage!-.  He  was 
formerly  national  accounts  group 
manager  with  Johnson  and  Johnson. 
Bayer  say  the  appointment  is  part  of  a 
"major  strengthening"  of  their  sales 
structure  and  further  personnel 
developments  will  be  announced  in 
the  near  future. 


COMING  EVENTS 


Monday,  September  22 

Enfield  Branch,  Pharmaceutical  Society,  Chase 
Farm  Hospital  postgraduate  medical  centre, 
Enfield,  at  8  pm.  Dr  T.  M.  Cook,  A.  Nelson  & 
Co,  will  give  a  talk  and  show  a  film  on 
homeoepathic  medicines. 

Tuesday,  September  23 

Leicestershire  Branch,  Pharmaceutical  Society, 

Royal  Infirmary  postgraduate  medical  centre,  at 
8  pm.  Chairman's  evening  with  wine  and  cheese. 
Plymouth  Branch,  Pharmaceutical  Society, 
Greenbank  Hospital  board  room.at  8  pm. 
Dr  P.  Redfern,  senior  lecturer  in  pharmacology, 
Liverpool  Branch,  Pharmaceutical  Society,  Adelphi 
Hotel,  Liverpool,  at  8  pm.  Joint  meeting  with 
BMA:  Detective  Chief  Inspector  Griffiths  and 
Dr  F.  Wells  on  "Drug  abuse  as  it  affects  the 
police,  medical  practitioners  and  pharmacists". 

Wednesday,  September  24 

Worthing  &  West  Sussex  Branch,  Pharmaceutical 
Society,  Kingsway  Hotel,  Marine  Parade, 
Worthing,  at  8  pm.  Mr  J.  E.  Staples  FS'CA  on 
"Accountancy  for  pharmacy". 

Thursday,  September  25 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Luton  &  Dunstable  Hospital  medical  centre,  at  8 
pm.  Dr  Sylvia  Watkins,  consultant  physician, 
Lister  Hospital,  on  "What  drugs,  what  charms — 
chemotherapy  of  cancer". 

Dundee  &  East  Scottish  Branch,  Pharmaceutical 
Society,  Ninewells  Medical  School  lecture  theatre, 
3,  at  7.30  pm.  RAF  Leuchars  on  "Air-sea  and 
mountain  rescue"  followed  by  chairman's  sherry 
reception. 

Royal  Society  of  Health,  13  Grosvenor  Place, 
London  SW1,  at  7  pm.  Detective  Chief 
Superintendent  J.  Hoddindtt,  drug  squad,  New 
Scotland  Yard,  on  "Drugs  in  London". 
West  Metropolitan  Branch,  Pharmaceutical 
Society,  Charing  Cross  Hospital  8th  floor  lecture 
theatre,  Fulham  Palace  Road,  London  W6,  at 
7.15  pm.  Mr  B.  W.  Burt,  pharmacy  department, 
Chesea  College,  on  "Adverse  drug  reactions 
in  retail  pharmacy". 

Friday,  September  26 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel,  Park  Lane,  Croydon,  at  7.45 
pm.  Sherry  reception  followed  by  a  film  on  the 
industrial  production  of  insulin.  "Mincers  to 
microbes",  then  a  talk  from  Mr  G.  A.  Sabey, 
Wellcome  Foundation  Ltd,  on  "The  new 
insulins". 

Advance  Information 

Sherwood  Region  postgraduate  courses. 

"Endocrinology"  on  September  22.  October  6, 
20.  November  3,  13,  and  December  1,  at 
8  pm,  Derby  Royal  Infirmary  postgraduate 
medical  centre  and  on  October  20,  27,  November 
3,  17,  and  24,  at  8  pm,  Leicester  Royal  Infirmary 
postgraduate  medical  centre.  Details  from  Mrs 
J.  Peacock,  Kingsway  Hospital,  Derby  and  Mr 
M.  Burden,  73  Aylestone  Road,  Leicester.  "The 
gastro-intestinal  tract"  on  November  4,  11,  18 
and  25.  8  pm,  Nottingham  City  Hospital 
postgraduate  medical  centre.  Details  from  Miss 
M.  Burdett.  35  Beech  Avenue,  Keyworth,  Notts. 
"Practical  pharmaceutical  advice"  on  November 
6.  13,  20  and  27,  7.45  pm.  Doncaster  Royal 
Infirmary  postgraduate  medical  centre,  and 
"Professional  advice  to  the  patient  and  public", 
residential  course  from  November  21-23,  at  St 
Andrew's  Hotel,  Sheffield.  Details  from  Mr  T. 
Furber,  regional  pharmaceutical  officer,  Fulwood 
House,  Sheffield. 

London  Business  Equipment  Exhibition,  Cunard 
International  Hotel,  from  November  11-14. 

Lancaster  and  Morecaimbe  Branch,  Pharmaceutical 
Society.  "Port — talk  and  tasting".  Lansmore 
Court,  Morecambe.  November  25,  at  7.45  pm. 
Reservations  (£0.70)  to  R.  W.  Harrison,  Tresanton, 
2a  Rydal  Road,  Lancaster,  by  November  3. 


Honey  still  easing 


London,  September  16th:  Although 
Australian  honey  prices  have  become 
more  stable  other  major  sources  of 
supply  such  as  Canada,  Mexico  and 
Argentina  are  again  lower.  Canadian 
is  currently  around  £750  metric  ton 
ex  warehouse  against  £820  a  year- 
and-a-half  ago,  while  Mexican  at  £650 
compares  with  £715.  In  the  falling 
market  that  has  been  the  trend  during 
the  past  few  months  buyers  have 
naturally  not  been  active,  but  the 
general  feeling  among  dealers  is  that 
the  present  rates  have  touched  bottom 
and  can  be  expected  to  firm  up  as  the 
normal  winter  demand  gets  under  way. 

In  botanicals  most  prices  were 
repeated.  Offers  of  ipecacuanha 
continue  to  be  scare  with  only  Matto 
Grosso  offering. 

Among  essential  oils  cassia  fell  by 
over  £3  kg  in  the  forward  position. 
Also  lower  for  shipment  were  clove 
leaf,  ginger  and  Brazilian  peppermint. 
Chinese  spearmint  was  marked  up 
on  the  spot  by  50p  kg  although 
shipment  was  unchanged. 

Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
glacial  BPC  £399;  99.5  per  cent  £382;  80  per  cent 
grade  pure  £344,  technical  £323. 
Acetone:  £405  metric  ton  for  30-drum  lots. 
Adrenaline:  (per  g)  1  kg  lots  base  £0.30;  acid 
tartrate  £0.25. 

Aloin:  micro-crystalline  £28.65  kg  in  50-kg  lots. 
Aluminium  chloride:  Pure  crystals  in  50-kg  lots 
£1.353  kg. 

Bismuth  salts:    £per  kg. 


carbonate 
salicylate 
subgallate 
subnitrate 


50-kg 
6.70 
8.20 

10.35 

5.35 


250-kg 
6.60 


5.25 


Bromides:  Ammonium,  potassium,  sodium,  per 

metric  ton  in  50-kg  lots  £970;  250-kg  lots  £920; 

1,000-kg  £890. 

Brucine  sulphate:  £45  kg. 

Cinchocaine:  Base  (500-g  lots)  £92.70  kg;  hydro- 
chloride £89.10. 

Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular  monohydrate  £927;  anhydrous  £978  (pow- 
dered £20  premium  per  1,000  kg).  Five-ton  con- 
tracts £922  and  £973  respectively  for  granular 
Clioquinol:  NF  XIV  500-kg  lots  £13.18  kg. 
Cocaine:  Alkaloid  £700.50  kg;  hydochloride  £618 
for  over  3-kg  lots, 
imported  £2.40  in  1-kg  lots. 

Glucose:  (Per  metric  ton  in  10-ton  lots) — mono- 
hydrate  £260;  anhydrous  £550;  liquid  43°  Baume 
£279  (5-drum  lots);  naked  18-tons  £217. 
Glycerin:  In  250-kg  returnable  drums  £785  metric 
ton  in  5-ton  lots;  £790  in  2-ton  lots. 
Homatropine:  Hydrobromide  £133.10  kg;  methyl- 
bromide  £126.60 — both  in  4-kg  lots. 
Hydrogen  peroxide:  35  per  cent  £336  metric  ton. 
Hydroquinonc:  50-kg  lots  £3.08  kg. 
Hypophosphorous  acid:  (Per  metric  ton  in  50-kg 
lots).  Pure  50%  £454.75;  BPC  (30%)  £326.71. 
Hvoscine:  Hydrobromide  £490  kg. 
Hvoscyamine:  Sulphate.  100-kg  lots  £267.90  kg. 
Magnesium  carbonate:  BP  per  metric  ton — heavy 
£740;  light  £630. 

Magnesium  chloride:  BP  crystals  £0.97  kg  for 
50-kg  lots. 

Magnesium.'  dihydrogen  phosphate:  Pure  £2.29  kg 
in  50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 

£1.720;  28  per  cent  paste  £520. 

Magnesium1  oxide:  BP  per  metric  ton,  heavy  £1  800; 
light  £1,720. 

Magnesium  sulphate:  BP  £136.50-£147.10  metric  ton; 
commercial  £  1 1 R .  50-£132  60:  exsiccated  BP  £294.80. 
Magnesium  trisilicate:  £1.30  kg  in  minimum 
1.000-kg  lots. 

Mercury  BPC  redistilled  £13  kg  in  25-kg  lots. 


Mercurials:  Per  kg  in  50-kg  lots;  ammoniated 
£12.40;  oxide— red  £13.70;  and  yellow  £13.55;  per- 
chlonde  £7.70;  subchloride  £11.30;  iodine  £12.45. 
Menalyl:  Acid  £47.33  kg  in  10-kg  lots. 
Pethidine  hydrochloride:  Less  than  10-kg  lots 
£51.30  kg.  Subject  to  Misuse  of  Drugs  Regulations. 
Petroleum  jelly:  BP  soft  white  £466.21  metric  ton 
delivered  UK;  yellow  BP  £448.556  in  170-kg. 
Physostigimine:  Salicylate  £2.48  per  g;  sulphate 
£3.37  in  100-g  lots. 

Potassium'  diphosphate:  BPC  1949  in  50-kg  lots, 
granular    £2.279   kg;    powder  £1.9928. 
Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lota 
£1,978  metric  ton,  sticks  not  offered;  technical  flakes 
£696.50. 

Potassium  nitrate:  Recrystallised  £1.07  kg  for  50-kg 
drums. 

Pyridoxine:  £22.11  kg  for  20-kg  lots. 

Potassium  phosphate:  monobasic  BPC  1949,  £1.39 

kg  in  50-kg  lots. 

Potassium  sodium  tartrate:  £1,038  per  metric  ton. 
Sodium  chloride:  Vacuum  dried  in  10-ton  lots 
delivered  London  4-ply  bags  £44.24  metric  ton. 
Tetracycline:  Hydrochloride  £16.50  kg;  oxytetracy- 
cline  £16.50  in  250-500-kg  lots. 
Tocopherol:   DL-alpha   5   kg  £16.72  kg. 
Tocopheryl  acetate:  DL  alpha  per  kg  £14.16  (in 
20-kg   lots);    adsorbate   £12.22  (25-kg). 
Vitamin  A:  (per  kg)  acetate  powder  J  miu  per  g 
tablet  grade  £16.98  (5  kg  lots);  palmitate  oily 
concentrate  1  miu  per  g  £16.72  (k-kg);  water 
miscible  £4.59  litre  (6-litre  pack). 
Vitamin  D2:  Type  850  £48.53  kg. 
Vitamin  E:  See  tocopheryl  acetate 
Vitamin  K:  100-g  lots  £3.56g. 

Yohimbine  hydrochloride:  £327.50  per  kg;  £303.50 
kg  in  5-kg  lots. 

Zinc  acetate:  Pure  £1.31  kg  in  50-kg  lots. 
Zinc  carbonate:  Pharmaceutical  grade  £660  per 
metric  ton. 

Zinc  chloride:  Anhyrous  powder  £450  metric  ton, 
delivered  U.K. 

Crude  drugs 

Agar:  Spanish  £8.05  kg. 

Belladonna:  (kg  cif)  herb  £1.991;  leaves  £2.24;  root, 

£2,240  cif,  no  spot. 
Benzoin:  £205  cwt,  cif. 

Camphor:  Natural  powder  £9.65  kg  spot;  £7.85  kg 
cif.  Synthetic  96%  £1.24  spot;  and  cif. 
Cardamoms:  Alleppy  green  No.  2  £5.25  kg,  cif. 
Cascara:  £1,595  metric  ton  spot;  £1,580,  cif. 
Cherry  bark:  Spot  £1,175  metric  ton;  shipment 
£1,165,  cif. 

Cloves:  Madagascar  £4,150  metric  ton  spot,  £3,750 
cif. 

Cinnamon:  Seychelles  bark  £480  metric  ton  spot; 
£425,  cif.  Ceylon  quills  4  o's  £0.76}lb,  featherings 
£0.15ilb  both  cif. 

Cochineal:  (kg)  Tenerife  black  brilliant  nominal. 
Peru  silver  grey  no  spot;  £24  50,  cif. 
Dandelion:  Spot  £2,060  metric  ton  spot;  £1,980,  cif 
Gentian  root:  £2,540  metric  ton  spot;  £2,480,  cif. 
Ginger:  Cochin  £350  metric  ton  spot  shipment, 
£315,  cif.  Other  sources  not  quoted. 
Honey:  (per  metric  ton  in  6-cwt  drums  ex 
warehouse).  Australian  light  and  medium  ambers 
£690-£720  Canadian  £750  Mexican  £650. 
Argentinian  (white)  £700. 

Lobelia:  American  nominal,  European  £1,600  metric 
ton,  cif,  nominal. 

Menthol:  (kg)  Brazilian  £4.80  spot;  £4.65,  cif. 
Chinese  £4.40  spot  and  cif. 

Nutmeg:  (per  metric  ton  fob)  Grenada  80s  $3,200 
sound  unassorted  $2,950  110's  $3,050,  defectives 
$2,000. 

Pepper:  (metric  ton)  Sarawak  black  £850  spot, 
$1,650.  cif;  white,  £1,200  spot;  $2,250,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot;  £1,085. 
Tonquin  beans:  Spot  not  offered;  shipment  £6.20 
kg.  cif. 

Witchhazel  leaves:  £2.75  kg  spot;  £2.70,  cif  liquid 

Essential  oils 

Almond:  Sweet  in  1-ton  lots  £1.50  kg  duty  paid 

Bay:  West  Indian  £10  kg  spot;  £9.90,  cif. 

Bergamot:  From  £55  kg  spot. 

Bois  de  rose:  £7.45  kg  spot;  £7.25,  cif. 

Buchu:  South  African  £120  per  kg  spot;  English — 

distilled  £185. 

Cassia:  Chinese  £52.50  kg  spot;  £48,  cif. 

Clove:  Indonesian  leaf  £1.45  kg  spot;  shipment 

£1.32, cif.  English  distilled  bud  £44. 

Ginger:  Chinese  £25  kg  spot  nominal;  £19.50,  cif. 

English-distilled  (ex  W.  African  root)  £80;  (Indian 

£45). 

Peppermint:  (kg)  Arvensis — Brazilian  £4.25  spot; 
£4.15.  cif.  Chinese  £2.85  spot;  £2.70,  cif. 
Piperata  American  Far  West  £13.50  spot. 
Petitgrain:  Paraguay  £8.50  kg  spot;  £8.  cif. 
Rosemary:  Moroccan  £6.80  kg  spot;  Spanish  £9  50. 
Sandalwood:  Mysore  £53  kg  spot.  East  Indian  £45 
spot. 

Sassafras:  Brazilian  £1.90  kg  spot;  £1.80,  cif. 
Spearmint:  Chinese  £8  spot;  £7.10,  cif.  American 
£13  spot. 

Thyme:  Red  £45-50%  £19  kg  spot;  nominal. 
Vetivert:  Java  £12.50  kg  spot;  £11.50,  cif. 
The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 
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Businesses  for  sale 


Stocks  for  sale 


XI— WITHIN  35  miles  of  Edin- 
burgh— retirement  vacancy 
turnover  £120,000  per  annum 
(showing  excellent  increase  for 
current  year).  Dispenses  bet- 
ween 3,000  and  3,500  scripts  per 
month  with  scope  for  develop- 
ments of  counter  trade.  Property 
for  sale,  total  capital  require- 
ments approximately  £46,000. 

X2— NORTHERN  DALES- 
BEAUTY  SPOT  —  turnover 
approximately  £50,000.  nett 
profit  approximately  £8,000, 
nearly  900  scripts  per  month 
dispense.  Freehold  property 
with  good  living  accom- 
modation. For  sale  at  £18,000. 
Will  sell  for  property  plus  stock 
approximately  £9,500. 


X  3 — SOUTH  WEST  — A 
resort  town  tournover 
approaches  £200,000  per 
annum.  Property  and  lease  five 
years  to  run  at  £2,250  per 
annum.  Nearly  2,000  scripts 
per  month.  Dispense  &  offers 
invited  for  goodwill  and  fix- 
tures plus  stock  at  valuation. 

X4-MANCHESTER— Sub- 
urban business  has  been  run  as 
semi -retirement  with  no 
cosmetic  agencies  etc.  Scripts 
average  1 .400  per  month.  Total 
t  u  rn o  v  c  r  approximately 
£58,000  lease  at  £720  per 
annum.  Goodwill  and  fixtures 
£1,000  plus  stock  at  valuation 
approximately  £7,000. 


We  have  a  verv  large  and  growing  register  of  private  pharmacists 
willing  and  able  to  buv  substantial  businesses  in  all  parts  of  U.K. 

Pharmacists  who  wish  to  retire  or  sell  their  business  for  any  other 
reason  can  consult  us  in  the  strictest  confidence.  Our  senior  partner 
lias  unique  experience  extending  over  30  years  in  the  selling  ol 
chemist  businesses  and  giving  advice  to  both  vendors  and  pur- 
chasers in  this  very  difficult  and  technical  matter. 

We  are  not  retained  by  any  one  chain,  group  or  indiv  idual  to  look 
lor  businesses  lor  them.  So  vendors  can  consult  us  in  the  certainty 
thai  their  interests  will  be  paramount. 


M  Ernest  J/George 

-  -±ra    ■  &CO  ^ 

'fnE  GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY.  CHEADLE, 
»  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


For  sale 


ECODAK  FILM 

LARGE  DISCOUNTS 

FLASH  CUBES 

AT  LOW  PRICES 
Delivered  anywhere  in  the  British 
Isles 


Further  details 
W.L.C.C. 
397  Acton  Lane 
London  W3 

Tel.  993  6400/9/2921  (TC/W) 


SURREY.  Modern  store,  High  St. 
Centre,  high  class  area,  turnover 
E2, 500  per  week.  Rent  £1,500  per  year, 
excellent  profits,  audited  accounts, 
excellent  3  bedroom  maisonette 
included  in  overall  rent.  Price  £25,000 
plus  stock  at  valuation.  Box  2747. 


Miscellaneous 
for  sale 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TO") 


Now  is  the  time  to  buy 
Xmas  stocks 

of  most  major  brands  of  cosmetics  and  per- 
fumes at  below  trade  prices. 

E.G.:— Gift  sets  by 

RUBINSTEIN 

MAX  FACTOR 

CUSSONS 

JOVAN 

At  much  lower  prices  than  trade 
Madame  Rochas  soaps  6  pack— UK 
recommended  £9  for  3. 

Our  price  £3.50  for  6. 

Revlon  gift  sets  at  big  discounts  and  many 
other  lines. 
Send  for  up-to-date  Price  List  to: 
22C  ROBELL  WAY 
Water  Lane  Estate 
Storrington,  Sussex 
Tel.  West  Chiltington  (07983)  2659 
And  many  single  items  of  perfume  must 
be  cleared,  also  large  quantity  of  Batiste  at 
clearance  prices. 

^  (TCF) 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 

01-629  6921 

(10/5F) 


SINGLE  EDGE  BLADES 


S3 


20  pkts  of  5  on 
showcard  £4  50 
Cartons  of  100 
£3.50  inci.  VAT 

and  post       Retractable  blade  holder 
with  10  blades  £1  each  incl. 
Cheque  with  order  please 
MAXWELL  GORDON 
2B  Cricklewood  Lane  NW2  1EX  (TCW) 


A 

s 


0 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  PO  Box  180,  Maidenhead. 

(3/1W) 


MORE  AND  MORE  CHEMISTS 
ARE  ADDING  NATURAL  FOOD 
SUPPLEMENTS  TO  THEIR  STOCK 


VITAMIN  SUPPLEMENTS 


CANTASSIUM  PRODUCTS  ARE 
SUPREME  FOR  QUALITY  AND  PROFIT 
Write  for  latest  price  lists  and  special 
offers.  Cantassium  Company  (Dept 
FCD1 ),  225  Putney  Bridge  Road, 
London  SW15  2PY.  (12/4AW) 
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Shopfittings 


Trade  marks  &  patents 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 

iNUMARKl 


(8/3F) 


K.H.WOODFORD&Co.  Ltd. 
Ring  Now  0202  36272 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 
NUMARK  approved. 
Eplan  UNIT  SHOPFITTINGS 
Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  OAE 
Telephone:  07912-7711 


apian 

shopfitting  limited 

alplan  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (03552)  33521 
Farnworth,  Manchester  (0204)  793316 
Daventry,  Northants  (03272)  4574 
Gravesend,  Kent  (0474)  60671  v  * 

The  A>  M 
Group  -^mmaK 

SHOWRAX 


SHOPFITTING  &  DESIGN  CENTRE 
West  of  England)  Ltd 

Complete  Shopfitting  Service 
for  the 

PHARMACIST 

Heron  Rd,    Sowton.  Exeter. 
0392  -  37791 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC  W) 


TRADE  MARK  ASSIGNMENT 

By  direction  of  the  Registrar  of  Trade  Marks  we  are  required  to 
insert  the  following  advertisement  of  an  assignment  of  four  trade 
marks  in  "The  Chemist  and  Druggist": — 
"The  following  trade  marks  were  assigned: — 

1.  On  18  June  1979  from  Allen  &  Hanburys  Ltd  to  American 
Hospital  Supply  Corporation. 

2.  On  21  June  1979  from  American  Hospital  Supply  Corporation 
to  American  Hospital  Supply  (UK)  Limited. 

3.  On  27  September  1979  from  American  Hospital  Supply  (UK) 
Ltd  of  Station  Road,  Didcot,  Oxfordshire,  to  The  Boots  Com- 
pany Ltd  of  Nottingham  NG2  3AA,  this  last  assignment  being 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  RESPECT 
OF  WHICH  THE  MARK  WAS  THEN  IN  USE. 

Registered 

No.  MARK  GOODS 

61 4600  STERIVAC  Bottles  or  jars  made  principally  of  glass 
for  holding  sterilised  solutions. 

724196       STERIVAC  All  goods  included  in  Class  5. 

865160       STERIDRIP  Drip  tubes  of  glass. 

885569  STERIVAC  Drip-feed  apparatus  included  in  Class 
1 0  and  parts  included  in  Class  1 0  there- 
for." 


British  Patent  No.  1  261  946 

Ouinezoline  Derivatives  and  conversion 
of  same  to  Benzodiazepine  Derivatives 
Owner  desires  commercial  exploitation 
on  reasonable  terms  by  licence  or  sale. 
Inquiries,  Fitzpatricks,  Chartered  Patent 
Agents,  48  St.  Vincent  Street,  Glasgow 
G2  5TT,  and  Warwick  House,  Warwick 
Court,  London  WC1R  5DJ. 


British  Patent  No.  1  434  449 

The  method  of  preparation  of 
Cephalosporine 
Owner  desires  commercial  exploitation 
on  reasonable  terms  by  licence  or  sale. 
Inquiries,  Fitzpatricks,  Chartered  Patent 
Agents,  48  St.  Vincent  Street,  Glasgow 
G2  5TT,  and  Warwick  House,  Warwick 
Court,  London  WC1R  5DJ. 


Property  for  sale 


Stock  wanted    Xrade  services 


PHARMACEUTICALS 

required  from  Eire 

Pharmaceutical  company  in  EEC 
wishes  to  buy  proprietary  phar- 
maceuticals from  wholesaler/ 
retailer  in  Eire. 

Please  reply  quoting  basis  of 
prices,  best  discounts  and  terms. 

BOX  No.  2744 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects (TC  W) 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TCW) 


SELF  ADHESIVE  LABELS 
DISPENSING,  PRICING,  Etc 

COMPETITIVE  PRICES 
3  TYPES  OF  ADHESIVE 


21 
DAYS 
DELIVERY 


EXPRESS  IF  REQUIRED 

HARTSHEAD  LABELS  LTD. 

72  RICHMOND  STREET 
ASHTON-U-LYNE  OL6  7BJ 
Tel:  061-330  7566/5446 
MIDLANDS  OFFICE 

>  ^ 

WE  WON'T  LET  YOU  DOWN 


GENERA 
BLET! 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE  BD19  3BZ 
TELEPHONE:  -    CLECKHEATON  (0274I  876776 


Spanish  Property  Live  your  favourite  Lifestyle 

ALMERIMAR 

The  seven-year-old  development  on  the  eastern  Costa  del  Sol 
near  Almeria  International  Airport. 

Already  completed.  18  hole,  72  par  golf  course.  1,000  berth 
marine.  4  star  hotel.  Bars,  cafes,  full  services. 
Now  offered  for  sale:  Beach  apartments,  golf  apartments,  bun- 
galows, villa  plots,  mooring  berths.  All  payable  in  England. 
Regular  inspection  flights.  For  brochure  write  or  phone 
Ron  Gould,  MPS,  Cosmopolitan  Travel,  34  Marian  Square, 
Netherton,  Bootle,  Lanes  L30  5QA.  Telephone  051  525  9397. 


Agents 


Business 
opportunities 


AGENTS 

required  all  areas — calling  on  chemists, 
dress  and  gift  shops,  etc. 

To  carry  Ready  Priced  Displays  of 
Fashion  Jewellery,   Hair  Beauty  Pro- 
ducts, Selected  Fancy  Goods,  Beautiful 

Selection  Boxed  Jewellery 
No  competition  to  beat  our  prices.  Very 
easy  system,  top  commission.  Superb 
remuneration  for  existing  and  new  con- 
tacts.     App|y  Box  No.  2745 


AGENTS  REQUIRED,  all  areas,  calling 
on  chemists,  drug  stores  and 
departmental  stores.  Apply  to:  Sestri 
(Sales)  Ltd.,  Kingsend  House,  44 
Kingsend.  Ruislip  HA4  7DA. 


Tube  Filling  Company 
Wanted 

To  pack  2  medical  products  in  quantities 
of  1 0,000  units  at  a  time,  for  which  we  hold 
the  product  licence. 

Also  we  would  be  interested  to  hear  from 
a  company  who  could  distribute  these  2 
lines  to  the  retail  chemists. 
Interested''  Please  contact 
BOX  No.  2746 
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Property  for  sale 


TIME  OWNERSHIP 


*  lifetime  crt  nu 
A  ownership 


For  all  sun  lovers 


/or0eac 
s'c/'er 


9°'ferS.  sILa5 'overs. 


rS,boa"oVers 

We  can  currently  offer  Time  Ownership  in  BAHAMAS,  MAR- 
BELLA,  COSTA  BRAVA,  FLORIDA,  ISRAEL,  CANNES 
Also  available  Caribbean  yachts 
Write  or  phone  for  brochure  to 
RON  GOULD  MPS 
Cosmopolitan  Travel 
34  Marian  Square,  Netherton,  Bootle  L30  5QA 
051-525  9397 
Travel  Agents  to  Pharmaceutical  Trade 


Equipment 
for  sale 


PORTABLE  DISCOMETER,  model 
V.L.  with  attachments.  Perfect  con- 
dition. £250.  Phone  0279  725872. 


Equipment 
wanted 


PERSONAL  WEIGHING  machines/- 
coin  operated  types,  urgently  wanted 
for  cash.  Please  contact  S.  Gundle, 
Rolls  Scales  Ltd.,  Royal  East  St., 
Leicester  59943 

(21/6) 


Ring 
Nick  Randolph 

for 

Classified 
Advertisements 

on 

01-353  3212 
(ext.  185) 


CHEMISTS3 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  1 2  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice  insertions 

PLEASE  PRINT  


Name 


Address 


Phone 


Date 


Signed 


Quarter  Page  £150  (135mm  x  91mm) 
Lineage  Minimum  charge  £6  for  20  words.  30p  per  word  extra 
Series  Discounts  5%  on  3  insertions  or  over.  10%  on  7 
insertions  or  over.  15%  on  13  insertions  or  over 


Display/Semi  Display  £6.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm 
Whole  Page  £500  (275mm  x  86mm) 
Half  Page  £300  (135mm  x  186mm) 


Typesetting  and  graphics  by  Friary-Clark  Ltd,  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  25  New  Street  Square,  London  EC4A  3JA. 

Registered  at  the  Post  Office  as  a  Newspaper  25/23/24s 


Small  packs 


(-Supreme 

COMPLETE 
'ITAMIN  B  COMPLEX 
CAPSULES 

WITH  ADDED  VITAMIN  C 


Ginseng 
tablets 


150  mg  Genuine 
Korean  Gmseng_ 
mo!  powdei 


Vitamin  E 

EXTRA  STRENGTH 
CAPSULES 

600  International  Unns 


Jig  profits 

;C  Ginseng,  B-Supreme  and  Vitamin  E  are  all  nationally 
jvertised  lines.  There  is  already  a  substantial  and 
orthwhile  demand  for  these  natural  products.  You 
:n't  have  to  use  much  shelf  space  to  stock  them.  And 
r  every  £1  you  pay  out, you'll  get  £1.50  backlYou  buy 
lem  in -we'll  sell  them  out.  That's  a  promise! 


LEADING  SUPPLEMENTS 


INTERESTED?  For  a  representative  to 
call,  ring  or  write  Gordon  Amos, 
Health  &  Diet  Food  Co.  Ltd.,  Seymour 
House,  High  Street,  Godalming,  Surrey 
(04868-2802 1 ).  Ask  for  a  full  colour 
brochure  and  price  list. 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food<irade  Ethanol  by  E.E.C. 


James  Bur  rough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01735  8131 


i1itl€iplll<§>ii 
_  /y/lcmoO 


continental  style  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  -  complete  installations 
olney  bros  ltd,  interplan  house,  northbridge  road, 
berkhamsted,  herts  hp4  leg 
free  colour  brochure  04427-5417/9 


Total  Success... 

Total-the  all-in-one 

contact  lens  solution 


Total  -  Ihe  all-in-one  contact  lens  solution  Specially  formulated  for  the  on- 
Ihe-go  contact  lens  wearer  too  busy  lo  bother  with  a  multitude  ot  bottles  And 
for  the  experienced  wearer,  simply  anxious  to  discover  an  easier  alternative 
An  overnight  soak  in  Total  disinfects  and  hydrates  the  lens  Daily  cleaning 
with  Total  helps  keep  lenses  clear,  while  the  occasional  drop  or  two  cushions 
the  lens  and  comforts  the  eye  What  could  be  simpler-for  you  or  your 
customer7 

Over  three  quarters  of  all  the  contact  lenses  in  use  are  known  to  be  Hard 
lenses  Total,  simple  to  use.  compact  to  display,  performs  all  the  functions 
once  requiring  the  use  of  three,  sometimes  four,  different  solutions 
Stock  Total,  and  consolidate  your  contact  lens  solution  section.  Recommend 
Total,  to  your  customers  wearing  hard  or  the  new  G  P  (Gas  permeable) 
lenses,  tor  their  convenience,  comlort.  and  economy. 


OAltergan  Limited  Fennels  Lodge,  St  Peters  Close.  Loudwater. 
High  Wycombe.  Bucks.  HP11 1JT  Tel:  Bourne  End(06285)27778 

Main  distributor  for  pharmaceutical  tradetPharmagen} 


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 

The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

The  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
ing music  and  the  arts. 

For  additional  information,  or  to  apply  jor  assistance,  write  to: 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street.  London  W1Y  8DH. 


ORALCER 


SLOW  RELEASE  p  in 

pellets  §  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903 


MCL  PROVIDE  THE  SOLUTIONS... 


^mcT 


to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 


QUALITY       Contact  Reggie  Ormes,  MCL  Services  Ltd., 
[RELIABILITY    Castleham  Road,  St.  Leonards-on-Sea,  East  Sussex, 
SERVICE       TN38  9NB  or  telephone  Hastings  53381 -7 
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Why  you  should  go 
for  a  slim  waistline. 

This  is  the  shape  of  feeding  bottle  sales.  The  highly 
identifiable  shape  of  a  Freflo  polycarbonate  bottle. 

This  year  we're  promoting  bottles  in  a  bigger  way  than 
ever  before  with  colour  pages,  in  all  the  mother  and  baby 
magazines. 

The  shape  focuses  attention  on  the  many  important 
features  that  set  Freflo  apart. 

Like  the  rimless  neck  that's  more  hygienic  and  easier  to 
clean.  The  polycarbonate  surface  that's  fully 
boilable  and  virtually  unbreakable.  And 
the  choice  of  teats  which  develops 
through  all  stages  of  feeding. 

Make  sure  your  customers  are  able 
to  get  hold  of  Freflo,  the  feeder  with  the 
slim  waistline,  by  ordering  your  supplies 

early-  amnwm 

byGriptight 
Little  things  mean  a  lot. 


NOfRse)  r 


freflo  feed < 

J* 


Lewis  Woolf  Griptight  Ltd.,  144,  Oakfield  Road,  Birmingham  B29  7EE.  Telephone:  021-472  4211. 


